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Economy To Grow Again in 1956 


lilinois’ New Tax Laws | 
: Around-the-Clock Salesmen | 
After 20 years, an explosive start bes see: = i | 


(See page 5) 


RUBBER PARTS 


OIL SEALS 


All 1S) \ SEALED 


FACE AND SHAFT SEALS 


Improved and SIMPLIFIED DESIGNS UTILIZING Syn- 
thetic, Leather, Felt, Silicone, Carbon, Ceramic, Bronze 
and other sealing materials, either singularly or in com- 
bination. 


or Pilot 


Our seals are ‘’Time-Tested and Proven” in the reten- 
tion of fluid mediums and the exclusion of dirt, dust, 
fete techmicall services for designing, compound- 


<i mud, fumes, abrasive air, etc. 
uable 


mg mechomiog! rubber ports are an 


vO 


muiction OF your particular require- A seal for every application no matter how severe 
the requirements. 
Were for S2—poge illustrated booklet 


ALLIS RUBBER DIVISION ALLIS SEAL DIVISION 


= | ALLIS RUBBER 


SS Chicago Belting 
ALLIS SEAL 


| 
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“The World's Finest’ 


Leather and rubber, scientifically engineered to applico- 
tiem, for vocwumm, water, ofl and thydrouwilic service. Con- fe R 
ventional amd Special! Types: Cup, Flange, 45°, 60° and 
SO? “W" Packimas, “UW Packings. Mechonical Special- 


ties, Cowpliing discs, gaskets and washers. 

LEATHER BELTING FOR POWER TRANSMISSION 
DRIVES. Medien Fict Lecther Short Center Belts with 
qutomatic belit-tigihtening motor boses. 


SE ee eee 5 Write for further information HH 
Write for cwr cmd eu Td her | 
amare Seeger men or phone MOnroe 6-5050 today 


Packing 
CHICAGO BELTING DIVISION 


CuHicaco-fLtis Merc. Corp. 


DIVISIONS 


ALLIS SEAL e CHICAGO BELTING ¢ ALLIS RUBBER 
125 North Green Street + Chicago 7, Illinois 


Jack Lacy Sales Training Clinic in Session 


ATTENTION SALES EXECUTIVES! 


Thousands of companies have boosted their 
sales and more than 250,000 salesmen have in- 
creased their earnings through the Jack Lacy 
Sales Training Clinics. 


Fortune Magazine reters to him as the “Sales- 
man of Selling.” Collier’s calls him a “genius for 
passing his ability on to others.” The Sales Ex- 
ecutives Club of New York is making his clinic 
available to salespeople of that area for the 11th 
consecutive year. 


The Chicago Association of Commerce and 
Industry now makes him available to you and 
to your salespeople in three great sales training 
clinics. 


Salesmen and executives of thousands of 
America’s leading firms have attended Jack Lacy 
Sales Training Clinics. Some of these famous 
companies are: 


Addressograph-Multigraph Corp., Aetna Cas- 
ualty & Surety Co., Bigelow-Sanford Carpet Co., 
Inc., Corning Glass Works, E. I. duPont deNe- 


mours & Co., Ford Motor Co., Fuller Brush Co., 
General Electric Co., General Motors Corp., 
B. F. Goodrich Co., Graybar Electric Co., Inter- 
national Business Machines Corp., National 
Cash Register Co., Remington Rand, Inc., West- 
inghouse Electric Corp. 


Enter your sales men and women for the Jack 
Lacy Sales Training Clinic today. Attendance is 
limited to 1500 persons. 


Your people will be inspired. They will re- 
ceive a wealth of practical ideas which they can 
immediately put to work . . . for themselves, for 
you and for your company. 


‘These fundamentals of top bracket selling 
will be demonstrated and discussed: CREATIVE 
SALESMANSHIP — THE APPROACH—-THE 
DEMONSTRATION — HOW TO RELAX 
NERVOUS TENSION — THE CLOSE—HAN- 
DLING OF OBJECTIONS — SALES PER- 
SONALITY—HOW TO REMEMBER NAMES 
AND FACES — AN EASY WAY TO MAKE 
SPEECHES THAT CLICK. 


THE TIME: NOVEMBER 28th to 30th, inclusive: from 6 p. m. to 8:30 p. m. 
THE PLACE: EIGHTH STREET THEATRE, 8th St. and Wabash Ave. 
SPONSORED BY THE COMMERCIAL DEVELOPMENT DIVISION 


nly $15.00 per person for all 
three nights and a 155 page ref- 
erence-text. Enroll everyone 


. NAME 
who can influence your sales. 


Industry, for $ 


FIRM 
ADDRESS——__—_—— 


THE CHICAGO ASSOCIATION OF COMMERCE AND INDUSTRY 


REGISTRATION CARD 


The Chicago Association of Commerce and Industry 
1-N. La Salle St., Chicago 2 


Attached is check, payable to The Chicago Association of Commerce and 
for ____—___persons whom we are enrolling in the 


Jack Lacy Sales Training Clinic. 


NOW ON UNITED! 
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MOST FLIGHTS DAILY 
EAST AND WEST 
FROM NEARBY 


O'HARE 
FIELD 


DESTINATION 
DC-6 nonstop to New York 


** Convair to Cleveland, Akron- 
Canton, Youngstown, Allen- 
town-Bethlehem-Easton, 
Newark 


Convair to Des Moines, 
’ Omaha 


Convair to Cleveland, Akron- 
Canton, Youngstown, Newark 


Convair to South Bend, Fort 


Wayne, Toledo 


Convair nonstop to Cleveland 


DC-6 Air Coach nonstop to 
New York 


DC-6 Air Coach to Detroit, 
Philadelphia, New York 
& :05 p.m. DC-6 Air Coach nonstop to 
2 Washington, D. C. 


DC-6 Air Coach to Denver, 
Portland, Seattle-Tacoma 


*Commuter’s Service—Also same day return non- 
stop service from New York 


*%*Commuter’s Service—Also same day return non- 
g stop service from Cleveland 
sa 


7m Now you can enjoy Mainliner® 
service “to all the East . . . all the 
West” from nearby O’Hare Field as 
well as Midway Airport. Call United 
for information and reservations. 


Call Financial 6-5700 or an 
authorized travel agent. 
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September, 1955 August, 1955September, 19} 


Building penits; ee 1,027 
Ott eat aR ace i alle al etal ty age LPC Mah) 
Contracts awarded on building projects, 
Cook. Cos 2 eS eee 3,020 
Cost yc cae 5 ee ae _$ 100,038,000 
(F. W. Dodge Corp.) 
Real estate transfers 9,096 
Consideration ___ 7,396,803 
Bank cleavings, = sees 2 ee eee _$ 4,410,480,278 
Bank debits to individual accounts: 
7th Federal Reserve District_________. $25,260,000,000 


Chicago onlymuie ie ora $12,584,449,000 


(Federal Reserve Board) 
Bank loans (outstanding)___-___________$ 3,179,000,000 


Midwest Stock Exchange transactions: 


Number of shares traded... 2,256,000 

Market value of shares traded____. $ 86,145,552 
Railway express shipments, Chicago area 886,592 
Air express shipments, Chicago area____. 76,641 
L.C.L. merchandise cars... x 19,738 
Electric power production, kwh... 1,447,044,000 
Industrial gas sales, therms.__...__>____ 12,734,212 
Steel production (net tons)... == a 1,807,100 
Revenue passengers carried by Chicago 

Transit Authority lines: 

Surface division __.__ caer SE 42,470,834 

Rapid transit division = 9,091,426 
Postal] receipts 22 ae eee $ 13,253,223 
Air passengers: 

Arrivals Presi 0 Ere OEE ae 414,361 

Departures ')— 2s 2 pee rates 435,857 
Consumers’ Price Index (1947-49—100)__ 118.9 
Receipts of salable livestock _- = 414,792 
Unemployment compensation claimants, 

Cook & DuPage counties... 30,787 

Families on relief rolls: 

Cook: . County .. 2-3 igs apne aes 26,798 

Other Illinois counties. 13,689 


December, 1955, Tax Calendar 


Date Due Ta 


1,454 


$ 32,090,270 $ 


3,467 
$ 110,642,000 
9,787 
$ 6,348,983 


$ 4,564,005,844 


$25,576,000,000 
$12,431,892,000 


$ 3,052,000,000 
1,895,000 

$ 69,139,054 
859,839 

73,545 

20,126 
1,592,168,000 
11,809,709 
1,822,100 


41,222,098 
9,197,723 


$ 11,990,231 


401,753 340,7 
426,867 352,7 
118.5 I 
426,307 405,9 
37,900 6 
27,331 29 
13,884 15,¢ 
Returnable t 


15 Illinois Retailers’ Occupation Tax return and pay- 


ment for month of November 


15 Last date for depositing in authorized deposit 
social security tax and withholding tax if sum is $100 


or more and $100 or more of excise tax from Bebe 


vious month j . 


15 Second and final payment of 5% of atten 1985 ; 


tax by corporations. Payment to 


31 Secure motor vehicle licenses for passenger cars. and wb 


trucks for 1956 


31 Chicago concerns ene city vehicle licenses f r 


* 
ee 


$ 


$ 
$ 4,044,991,5 


$21,778,000,0) 
$11,222,075,0) 


¢| 
21,688,05% 


2.1 
59,604,0br 


86 
5,238,308 


$2,704,000,00 
1,665,0 
56,650,5 
861,7 

65,2 

18,4 
1,306,836,0 
11,218,0 
1,255, 
43,067,8 
8,931.8 
12,661,1 
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Our economy will con- 
tinue to grow in 1956, 
Allyn P. Evans predicts 
on page 13. It won’t be 
a boom year but it will be a year of 
normal growth and as such another 
good year for business. On page 15 
attorney Willard Ice discusses the 
new changes in the Illinois laws in- 
volving the retailers’ occupation 
tax, use tax and the municipal re- 
tailers’ occupation tax. 


Business men are finding that they 
can save time and money by flying 
their own planes in the course of 
their official duties. As a result busi- 
ness planes are now flying more 
hours than the nation’s scheduled 
airlines (page 16). On page 18, Phil 
Hirsch brings us up to date on 
vending machines and the new uses 
for them in, and in place of, com- 
pany cafeterias. 


Starting on page 20 are two pages 
of pictures depicting some current 
“Business Highlights.” Winding up 
this month’s articles is a piece by 
Philip Lesly, page 22, who warns 
about buying too much public rela- 
tions. 


in this 
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Any gopher who makes 
Cur his home in the area of 
Cover Sag Junction near Le- 
mont, Illinois, knows — 
that the explosion shown on our 
cover was only the first step in the 
long-sought widening of the Calu- 
met-Sag Channel. For after this 
dynamite blast there were some oth- 
ers that marked the commencement 
of the work to widen a three mile 
stretch from 60 to 225 feet. . 
Later work, in addition to widen- 
ing 13 miles more of the channel, in- 
cludes the replacement of low 
railroad and highway bridges and 
the construction of a lock at the 
Calumet River. The result will be _ 
23.8 miles of waterway from Sag — 
junction eastward to Lake Calumet — 
that for the first time can handle 
continuous two-way traffic. 


Within five years after completion 
U. S. Army engineers predict that 8 
million tons of cargo will be han- — 
dled on the Cal-Sag, compared to 
the 3.5 million tons that now squeeze _ 
through the narow passage. In 25 
years they expect the volume to- 
reach 18 million tons. The pictur 
was taken by Cy Marlewski, U. S. 
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re as tee 
SHOPPING CENTERS 


PLANTS AND 
WAREHOUSES 


eliminates your personnel problems of hiring 
Kane can provide you. with a complete, individual watchmen, and also eliminates the ~ 
uninterrupted watchmen or guard service. danger of having a single isolated man alone | 
Personnel are trained, thoroughly experi- on the job. Kane Watchmen and Guards are _ 
enced, and fully supervised by Kane offi- smartly uniformed and the service includes : 
cers who cruise assigned districts in _ insurance coverage, social security, unemploy-. 


squad cars. In addition, the Kane Service — ment taxes, and overtime. 


‘Writer FREE ldushrator Booklet q 


or telephone MOhawk 4-6181 
for complete information. _ 


The Editor’s Page 


Doing Our Own Spending 


Not quite three years ago when the Eisenhower admin- 
istration took office, there was grave fear in some 
quarters that any material shrinkage in the federal 
budget would force the economy into a tailspin. These 
fears were based, of course, on the theory that the 
government had to prime the pump by heavy spending 
—preferably deficit spending. For 20 years this had 
been official government doctrine. The federal budget, 
in fact, had shown a surplus in only two of 20 years. 


The Eisenhower administration took the contrary 
view that establishing a healthy economic climate for 
free competitive enterprise was an incomparably better 
way of encouraging sustained economic growth. The 
record since 1953 under this philosophy is well known. 
Except for a brief adjustment to the ending of the 
Korean War, we have moved from one new high to 
another, until within the last six months federal mone- 
tary authorities actually had to tighten credit because 
the economy was bumping against capacity. 

Not so well known, however, is the extent to which 
the federal budget has been pared. Roland R. Hughes, 
director of the bureau of the budget, recently reported 
on this before the Economic Club of Chicago. Here 
are some highlights from his review. Federal spending 
is being reduced for the third successive year. Net 

sderal expenditures for the year are now estimated at 
$11 billion less than was recommended in the last 
budget of the Truman administration. Federal expendi- 
tures have been reduced from $484 per capita as 
posed for 1954 by the Truman administration to 
3 a person, an annual cut in the cost of federal 
ernment of almost $400 for an average family 
four. 


When the Eisenhower administration took office, 
npaid balances of appropriations already made totalled 
most $80 billion. In the years since, new appropria- 
ons have been kept below current income from taxes 

by the end of this fiscal year, the $80 billion of 
ance appropriations will have ‘been cut to $50 


~ 


ow, in the face of this vast contraction in govern- 
nt spending, has the economy not only continued 
osper but grown by leaps and bounds? The answer 
hat there has been a dramatic shift from public to 
ate spending. According to Budget Director 
government expenditures proposed in the final 


budget of the Truman administration would have 
totalled 26 per cent of the national income. Last year 
the actual figure was 21 per cent, and it is estimated 
for the current year at 20 per cent due to the combined 
effect of the reduction in federal spending and the 
increase in national income. 

In short, we are spending much more of our own 
money instead of letting Uncle Sam do it. Judging 
by the number of new automobiles, television sets, 
trips to Europe, and what not being sold, we are 
enjoying the change immensely. 


Economics of Medical Care 


The American Medical Association has conducted an 
exhaustive study of the economics of medical care over 
the last quarter-century. ‘The facts produced are note- 
worthy. In 1930, a fraction less than four per cent of 
personal consumer expenditures went for medical care. 
This proportion remained fairly constant for years. 
Since World War II, however, it has risen to about 
4.35 per cent, the main reason being the tremendous 
postwar rise in the birth rate. The increased number 
of babies and young children has affected not only 
hospital and obstetric expenditures, but has increased 
the demand for other medical services, since the 
youngest age group normally requires the most fre- 
quent medical attention. oe 

The U. S. Bureau of Labor provides additional 
significant evidence. The bureau’s consumer price 
index was at 191.9 in 1954. But the index for medical 
care and drug prices was well under that level — 173.9. 
And the indexes for physicians’ and dentists’ fees were 
160.3 and 174.5, respectively. ES : 

The AMA also reports that, over the 25-year period, _ 
the average income of physicians rose at almost exactly 
the same rate as the average earnings of wage and 3 


salary workers. = 
All in all, these facts verify this AMA statement: “The — 
various providers of services and commodities in the 
medical care ‘industry’ can well be proud of a quarter — 
century record that included great medical advances 
. while little change occurred in the industry's — 
relative economic position.” Sas 
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Everyone is a king when 
it comes to royal dining. 


Right in the heart of the 
Yards is where the king 
of foods .. . prime steak 
...is served best! 
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the matador room 
_ Excellent cookery in 
authentic Spanish atmosphere 


Stock Yard Inn 


“12 Minutes from the Loop” 
_ 42nd and Halsted 
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COMMERC! 


| 
| 
| 
{ 
| 


and Everywhere 


¢ Quality Control Meeting — The 
tenth annual training course in 
quality control will be held Novem- 
ber 7 and 8 at the Hotel Sherman in 
Chicago. Registration fee for the 
two-day meeting is $25 per person. 
Besides the instruction sessions the 
fee includes a training manual and 
supplies and a luncheon on the sec- 
ond day. The Chicago Association 
of Commerce and Industry and the 
American Society for Quality Con- 
trol (Chicago Section) are the spon- 
sors, 


e From Here To Eternity — The 
61 million registered motor vehicles 
and 72 million licensed drivers in 
the United States are piling up mile- 
age at the unprecedented rate of 
more than 560 billion miles a year, 
the Automobile Manufacturers As- 
sociation reports. This is a yearly 
average of 9,200 miles per vehicle, 
and 7,800 miles per driver. 


¢ Sharp TV Pictures — American 
Can Company is using television in 
its Cincinnati, Ohio, machine shop 
for the inspection of chrome-plated 
scraper blades used in lithography 
coating machines. The TV camera 
magnifies the edge of the blade 288 
times and projects it on the TV 
screen between two thin lines which 
indicate tolerance limits. Any blade 
with an irregularity that exceeds 
the space between the lines must be 
discarded. The TV _ inspection is 
twice as fast and more accurate than 
the old microscope method accord- 
ing to the company. = 
¢ Diamond Jubilee Meeting—The 
American Society of Mechanical En- 
gineers will climax recognition of 
its diamond jubilee year with its 
75th anniversary meeting in Chica- 
go, November 13 through Novem- 
ber 18. More than 4,000 mechanical 
engineers are expected to attend the 
six-day conclave at the Congress, 


Conrad Hilton and Sheraton-Blac} 
stone hotels. It will be the first tin} 


ing in Chicago. 


¢ Rolling Stock — The major raj 
roads had 704 new locomotive unij 
on order as of September 1. It w 
the largest number on order in a 
month since May, 1953. Ali uni 
were diesel-electric except for 
electric. The backlog of freight ca 
on order as of September 1 stood 4 
52,803. This compares with 42,8 
on order as of August 1, 1955. 


¢ For Taming Bulls — If you ow 
any belligerent bulls, you can mal 
them into Ferdinands with the ne 
bull-taming device developed by tl 
Hot Shot Products Company, Mi 
neapolis, Minnesota. The device r 
sembles a halter and fits over tl 
head and neck of an unruly bull. 
the bull does any butting he gets a 
electrical shock. Eventually the b 
associates the shocks with fightir 
and stops. Thus, the animals r 
longer maim and cripple ther 
selves and are more productive sir} 
according to General Dry Batterie 
Inc., which makes special high ar 
perage batteries for the bull tamir 
device. How the halter is put on tk 
unruly bull was not disclosed. 


© Citizens Meeting — Richard 
Daley, Mayor of Chicago, will 1 
the principal speaker at the fourt 
annual meeting of the Citizens ¢ 
Greater Chicago. He will speak | 
the luncheon session on Novembi 
15 at the Midland Hotel. There wi 
also be a morning business meeti 
of the CGC and three free wor 
sop sessions covering judicial, cle 
tion and housing problems. 
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Make Englewood your 
: E “One-Stop” source 
Indiana, Branch — practically | for all your fineshqualify 


double its former size electrical equipment 


Englewood’s new South Bend, 


eee { . 
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needs. 
This new expansion is just another step in |) e Industrial, | 
Englewood’s “looking to the future” program. | Commercial, : 


Improvement moves like this are constantly Residential Lighting. 


going on in all of Englewood’s branches — to @ Construction Materials. 


provide you with the most modern service | : 
© Appliances. 


x 
: 


facilities available anywhere. 


LARGEST INDEPENDENT NETWORK OF ELECTRICAL WHOLESALING OUTLETS IN THE MID-WEST 


EXCELLENCE IN ELECTRICAL PRODUCTS 


yeglewood ELE TRICAL SUPPLY CO. 


COMPLETE STOCKS TO DRAW FROM 


| CHICAGO ROCKFORD SOUTH BEND GARY 3 
5801 S. HALSTED ST. 124 N. FIRST ST. 325 N. LAFAYETTE BLVD. 4172 BROADWAY 
CENTRAL 3-8233 TURNER 4-9441 


_ ENGLEWOOD 4-7500 DIAL 3-5441 


mi 


One La Salle 
Ntreet 


numbers among its tenants the out- 
standing insurance companies listed 
below. These firms selected this dis- 
tinguished building because of its cen- 
tral location, its imposing architecture, 
the high character of its occupancy, 
the excellent standard of service main- 
tained, and the prestige of its address. 


Acacia Mutual Life Ins. Co. 

Berkshire Life Insurance Co. 
Connecticut General Life Insurance Co. 
Connecticut Mutual Life Insurance Co. 

_ Guardian Life Insurance Co. 

Guarantee Mutual Life Co. 

Home Life Insurance Co. of New York 
Fred. S. James & Co. 

Loyal Protective Life Insurance Company 
Manufacturers Life Insurance Co. 
Massachusetts Indemnity Insurance Co. 
Massachusetts Mutual Life Insurance Co. 


Mutual Benefit Life Insurance Co. of 
New Jersey 


New England Mutual Life Insurance Co. 
Northwestern National Life Insurance Co. 
Occidental Life Insurance Co. of California 
Ohio National Life Insurance Co. of Cincinnati 
Penn Mutual Life Insurance Co. 

Provident Mutual Life Ins. Co. 


State Mutual Life Assurance Co. of 
Worcester, Mass. 


Sun Life Assurance Co. of Canada 
Union Central Life Insurance Co. of Cincinnati 


Inquiries are invited regarding space available, 
adaptability to specific needs, rentals, 
service features, and other details. 


L. of: Sheridan & Co. 


Agents 
One La Salle St., Chicago - ANdover 3-7457 


Trends 
in Finance 


and Business 


¢ The Chicago Outlook—Chicago 
area companies expect their sales 
and profits in the last quarter of 
1955 and first quarter of 1956 to 
top their third quarter sales and 
profit level. 

Of 515 firms participating in a 
survey taken by the Chicago Associa- 
tion of Commerce and Industry, 32 
per cent reported business “excel- 
lent” at the end of the third quarter 
os another 51 per cent oe ted it 

“good.” 

Tee is a tabulation of the out- 
look for the next two quarters as 
predicted by the 515 companies: 


HIGHER NO CHANGE LOWER 


4th Q Ist Q 4th Q Ist Q4thQ IstQ 


1955 1956 1955 1956 1955 1956 
Sales jes see! 48% pene 32% 10% 17% 
Profits 38% 34% 41% 36% 17% 24% 
Inventory .22% sane 40% 14% 19% 
Employees _23% 22%69% 62% 5% 11% 


Wage Rates 33% 45%%61% 47%04% 0.2% 
Prices of 


Supplies __. 50% 58%39% 29%1.0% 2% 
Firms own 
Brices:\ 25. 24% 31%67% 57% 2% 4% 


e State Tax Collections—The new 
high record of $11.6 billion in 1955 
state tax collections is almost three 


(——] Under $50 
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ae $80-89 
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STATE TAX PER CAPITA BURDEN HITS NEW HIGH 
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times the $3.9 billion collected 
1942 according to a report by Cor 
merce Clearing House. 

Based on U.S. Census Bureau 
ures, 27 states have more thé 
tripled their tax collections since tl 
outset of World War II. Florida to 
the list with almost a_ fivefold 
crease for the period. 

New Mexico, Wyoming, Mai 
land, California, Georgia and 
vada state tax collections are fof 
times their 1942 totals. 

The national average per cap 
state tax burden for 1955 was $72.2 
an increase of approximately $ 
since 1942. 


e The Bank Picture—In the 
years since December 31, 1934, t 
number of banks in this country h 
decreased 1,692, while the number 
branches has increased 3,293, A. 
M. Wiggins, Chairman of the Boa 
Bank of Hartsville, Hartsville, So 
Carolina, reports. Many of the ba 
were converted into branches. 
In the past five years, the numb 
of banks has decreased 327, wh 
the number of branches has i 
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AS at work for Chicago's Industry 


Battery of five gas-fired carburizing furnaces at the plant of the Miehle Printing Press & Manufacturing Co., 2011 ‘ cs 


i W. Hastings St., Chicago, used for the heat treatment of gears, rollers and shafts. 23 
Miehle, a pioneer and one of the Few industries in all the world can 2 
_ leaders in the manufacture of printing compare with printing so far as contri- = 
ie equipment since 1890, is a well-known butions to mankind's progress are con- ee 
i name in Chicago’s industry. Founded cerned and the Miehle Company is in- 5: 
in this city, the Miehle Company has tensely proud of its record in the devel- . a 
| grown with Chicago and has expanded opment of it. Miehle uses gas for such ‘! = 
with the printing industry. Today, heat treating operations as carburiz- 4 

~ Miehle presses are shipped to all parts ing, hardening, stress relieving and an- | 

_of the globe. *, MeCHNG.. ye 
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Economy To Grow 


Again in 1956 


J] T is a little early in the season for 
| a man of my trade to dust off his 
forecasting paraphernalia and 
start crystal gazing into the com- 
ing year. December and January are 
the months usually reserved for this 
precarious occupation. However, 
here is the outlook for 1956 as we 
see it today. . 
_ Unless some foolish mistakes are 
made, 1956 should be another good 
business year. It should not be a year 
of recession but one of normal 
growth. Now I am not predicting 
that 1956 will bring a boom on boom, 
for 1955 will go down not as a year 
of normal growth but as a year when 
resurgence from a business recession 
was added to normal growth. 
What do I mean by “normal 
srowth’? Our country has had a 
g historic record of growth, based 
pon persistent increases in popula- 
on, productivity, and improvement 
the standard of living of our peo- 
le. Expressed in terms of gross na- 
ional product this long term growth 
trend has averaged over the years 


The author is president, Lionel D. Edie 
Company, Inc., Investment Counsel and 
onomic Consultant, New York, New 
rk. This article is adapted from an ad- 
delivered by him in Chicago at the 
Annual American Bankers Associa- 
onvention. 

Automobile production in 1956 
ld not be drastically below the 155 


/as many fear it, will. 
z, - Lcd Motors Corporation Photo 


COMMERCE 


November, 1955 


By ALLYN P. EVANS 


Next year should be another big year for business with 


gross national product rising to about $400 billion 


between three per cent and four per 
cent a year. So for our purposes we 
consider a three per cent to four 
per cent increase in the gross na- 
tional product as “normal growth.” 


_In our opinion, 1956 should be such 


a year. 

Having stated our conclusion first, 
I would now like to discuss where 
we are today and then use the cur- 
rent environment as a springboard 
from which to plunge into 1956. To 
begin with this has been a civilian 
boom. It has not been generated by 
increased government spending or 
grants and loans abroad. The federal 
government has been a negative fac- 
tor, for its expenditures are off about 
$4 billion. 


Durable Goods Boom 


Another fallacy that should be 
laid to rest is that this has been a 
durable goods boom, more particu- 
larly an automobile boom. Actually, 
the $14 billion increase in personal 
consumption expenditures has been 
fairly evenly distributed all along 
the line between durables, non- 
durables, and services. 

Three major factors have brought 


about the current expansion in con- 


sumer spending. First, the increase 
in population has automatically 
raised the demand for goods and ser- 
vices. Second, the long range growth 


trend in the standard of living calls 
for an increase of 114 per cent to 
two per cent per year in the con- 
sumption of goods and services. 
Third, the controls and high tax 
rates in force during the Korean War 
restrained this trend and caused to be 
built up a backlog of deferred de- 
mand. This indicates that the in- 
crease in population will account 
this year for about $4 billion in con- 
sumer expenditures, the normal in- 


crease in the standard of living an- — 


other $4 billion, with the balance of 
about $6 billion coming out of the 
backlog of deferred standard of liv- 
ing demand. 


While the consumer has been in- 
creasing his expenditures, business 
has increased its investments by $13 


billion. Of this increase the inven- — 
tory swing accounts for $7 billion. — 


Inventories 

accumulation 
These cycles are very clearly observ-— 
able and regular. The change in 
direction or swing is what has the — 


real effect on business. For instance, — 
a year ago inventories were being — 


drawn down or decumulated at an 


annual rate of $3 billion, whereas — 


ca 


follow a pattern of 
and decumulation. — 


- 
: 


¢ 


wt 


this year they are being accumulated — 


at an annual rate of $4 billion. 


Thus, so far as business activity is — 


concerned, the effect is equal to the 


total of the swing. The combined — 


result of the increase in consumer 


- 


14 


spending and business investment 
will raise the Federal Reserve Index 
of Industrial Production this year 
ten per cent above the level for 1954. 

This increase in the index is sub- 
stantially. above its long term growth 
trend. The reason is that in 1954 the 
index of industrial production fell 
substantially below its long term re- 
lation to gross national production. 
This relationship has been reestab- 
lished in 1955. In other words, the 
gain in industrial production from 
1954 to 1955 has been part resur- 
gence from a low level and part 
normal growth. Roughly 40 per cent 
of the gain this year is normal 
growth, and roughly 60 per cent is 
resurgence. 


Wage Increases 


The resurgence has been so rapid 
and strong that it has created prob- 
lems. It is because of these problems 
that both the Administration and 
the Federal Reserve Board have 
been employing restraints on the 
economy. This has given ground to 
the fears expressed by many that 
business will go into a tailspin before 
very long. Let us look at these prob- 
lems and appraise their risks. 

The resurgence provided labor 
with a business environment in 
which it could demand and receive 
wage increases far beyond any pos- 
sible comparable improvement in 
productivity. With consumer de- 
mand strong, business is passing on 
the increase in labor costs in the 
form of higher prices. Raw material 
prices have been low in relation to 
finished goods prices so as a result 
we have been experiencing a gener- 

_ ally rising trend in prices this year. 
This trend has caused a revival of 

inflationary fears which violate the 
stable dollar objectives of the Ad- 
_ ministration. 


a 
ed 
a Rising prices and active consumer 
e demand have stimulated the accum- 
e. ulation of inventories. In the third 


quarter of 1954, inventories were 


; being decumulated at an annual 
rate of $4.9 billion. During the cur- 
¥ _ rent quarter, they are being accumu- 
BS — lated at a rate of more than $5 bil- 


lion. Our studies indicate that the 
_ rate of inventory change has a direct 
effect upon several elements that 


make up our economy. The trend, 


for instance, correlates very closely 
_with the changes in the bill rate and 


with employment. If the changes in 


the i inventory cycle can be controlled 


a We es? 


or moderated, the magnitude of a 
boom or correction can be limited. 

In the past, an inventory swing 
from high to low has amounted to 
as much as $10 billion. This is equiv- 
alent to withdrawing from the econ- 
omy more than 80 per cent of the 
total value of housing construction 
or one-third of the present level of 
capital expenditures. This gives 
some idea of how important the in- 
ventory situation is today and how 
closely it should be watched. The 
inventory factor was the primary 
factor in the 1937-38, the 1948-49, 
and 1953-54 business recessions. In 
order to avoid a serious drop later, 
the rate of inventory accumulation 
has to be limited. 

Out of the problems of rising 
prices caused by higher labor costs 
and the urge to accumulate inven- 
tories has come the Administration’s 
and Federal Reserve Board’s at- 
tempts to restrain the boom. The 
objective is not to kill the boom or 
throw business into a decline but to 
try to hold the increase in business 
activity in line with the normal 
growth trend. We are beginning to 


see a slowing down in the rate of- 


expansion in personal consumption, 
industrial production, and the gross 
national product. They have not 
turned down, but the rate of increase 
is more temperate. This suggests that 
the policy of restraint is taking ef- 
fect. Furthermore, with industrial 
production and the gross national 
product now back in balance with 
their long term growth trend, the 
situation should lend itself more 
readily to control. 


_ Effects of Restraint 


By the closing months of this year, 
or early next year, the effects of Fed- 
eral Reserve policy of restraint 
should be apparent. While one can- 
not be dogmatic where matters of 
money management are concerned, 
in this instance there is a good 
chance of success. We believe that 
the boom in inventory accumulation 
which has not as yet reached the 
dangerous stage will be curtailed 
and a sharp corrective decline in 
business avoided. 

This brings us up to 1956. Why 
will 1956 be a year of normal growth 
and not one of recession? Why will 
business go forward next year but 
at a slower pace than in 1955? Prin- 
cipally because Federal Reserve pol- 
icy will prevent dem perous excesses 
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that require drastic correction, while 
increased population and the rising 
level of family income will sustain 
the growth trend. The forces of re- 
surgence present in 1955 will be out, 
but the normal growth forces will 
persist. These are the fundamental 
reasons for our optimism, but there 
are other factors to be touched upon. 

We estimate that for fiscal 1956 | 
the Treasury will report a cash sur-| 
plus of $2 to $3 billion. Assuming | 
no change in taxes, the surplus in 
fiscal 1957 could amount to $5 to $7 
billion. Such a prospect forecasts a 
definite possibility—in fact, probabil- 
ity—of a tax cut next year. One dol- 
lar of tax reduction generates much 
more than a dollar of consumption, 
so tax relief is a very positive factor. 


Capital Expenditures Up 


Capital expenditures are in a 
strong uptrend, with all indications 
pointing to continuation into 1956, 
The recent and prospective rise in 
labor costs demands increased pro- 
ductivity and assures increased ex- 
penditures for machinery and all 
kinds of devices designed to reduce 
production costs. Secretary Humph- 
rey has based his demand for sus- 
pending accelerated amortization 
upon the expectation of no let-down 
in economic activity next year. We 
think that capital expenditures will 
be $2 to $3 billion higher in 1956 
than in 1955. We must not forget 
that capital expenditures are one 
of the most potent forces in the 
economy. Like tax reductions, every 
dollar spent for capital investment 
by industry produces more than a 
dollar of consumption. 

Another positive factor is that 
states and local communities are 
scheduled to spend much _ larger 
amounts on public works, roads, and 
buildings next year than this. Such 
expenditures will be $2 to $3 billion 
greater in 1956 than in 1955. 1] 

The full effect of wage and salary 


next year. Add to this a reductio 
in taxes, and an increase in dispoa 
able income is in prospect. We esi 
mate that the consumer will spen 
between $260 and $265 billion ne 
year as compared with $250, billic 
this year. 
These are several of the posi 
factors supporting the expectat 
of continued growth Ext VCs 
addition, there are — 
(Continued ‘on 
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How Illinois’ New Tax Laws Work 


Major changes made in the retailers’ occupation tax, 


use tax, and the municipal retailers’ occupation tax 


bly made major changes in the 

state laws involving the retailers’ 
“occupation tax, the use tax, and the 
‘municipal retailers’ occupation tax 
during its last session. 

In the retailers’ occupation tax 
field, the legislature passed three bills 
fof major concern. Senate Bill No. 
| 796 changed the law with respect to 
( trade-ins. Senate Bill No. 803 broad- 
«ened the base of the tax somewhat 
| with respect to construction contrac- 
| tors and real estate developers. Sen- 
- ate Bill No. 509 increased the retail- 
| ers’ occupation tax rate and redefined 
“gross receipts.” 


qs: 69th Illinois General Assem- 


Wash-out Theory 


- Since the 1930's, the revenue de- 
partment’s regulation embodied a 
liquidation or wash-out theory under 
which a seller was not taxed on the 
value of a trade-in when acquiring 
it, but was required to use its subse- 

uent sale as the yardstick by which 
to measure the taxable value of the 

-ade-in in the original sale when it 

as acquired. This resulted in tax 
i: payable when the trade-in was 
sold, regardless of whether it was a 


commerce, or a retail sale in Illinois. 
n the Ruby Chevrolet case last May, 
Illinois Supreme Court invali- 
ated the washout theory so that 
s of trade-ins for resale could not 
taxed even on a basis of delayed 
payment, but the court held that 
value of a trade-in was acquired 
taxable sale and that the Depart- 


The author is attorney for the Rules and 
ulations Division of the Illinois Depart- 
t of Revenue. This article is based on 
cent address in Chicago at a tax 
sponsored by the Chicago Asso- 
mmerce and Industry. 
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‘sale for resale or a sale in interstate 


By 
WILLARD ICE 


ment could not, by regulation au- 
thorize the seller to postpone paying 
that tax to some later date. A further 
inevitable consequence of the court’s 
invalidation of the wash-out or liqui- 
dation theory underlying the pre- 
vious traded-in property regulation 
appeared to be that once the trade-in 
was acquired, it would become a 
part of the seller’s inventory like any 
purchased item. The subsequent sale 
of the trade-in, therefore, was con- 
sidered an independent transaction 
standing on its own merits and there- 
fore taxable if it should be a retail 
sale in Illinois and not taxable if it 
should be a sale for resale or a sale 
and delivery outside Illinois in inter- 
state commerce. 

This was the law before the pas- 
sage of Senate Bill No. 796. However, 
effective July 14, 1955, Senate Bill 
No. 796 changed the Retailers’ Occu- 
pation Tax Act. Now the value of 
tangible personal property taken in 
trade is excluded from “gross re- 
ceipts” and therefore is not taxable. 
The amendment did not simply re- 
vive the department’s earlier regula- 
tion, however. It did not adopt a 
wash-out theory by which a subse- 
quent sale of the trade-in for resale 
would measure any tax liability. If 
the trade-in is sold at retail in Illi- 
nois, the receipts from that sale will 
be taxable, but there will be no tax 
with reference to a used item at all 
if it is acquired in trade and then 
sold for resale or in interstate com- 
merce. The amendment excludes, 
from gross receipts, only the value of 
tangible personal property taken in 
trade. The exemption does not ex- 
tend to intangible personal property 
nor to real-estate that may be taken 
in trade in a taxable sale. For some 


reason, the amendment does make 
the seller taxable on the value of 
tangible personal property taken in 
trade if he converts it to use instead 
of selling it. 2 
Senate Bill No. 803 amended the 
Retailers’ Occupation Tax Act to tax 
construction contractors and real es- 
tate developers to the extent to 
which they transfer, to users, stoves, 
refrigerators, washing machines and 
other items which remain tangible 
personal property when _ installed, 
even though these items are fur- 
nished and installed as a required 
and incidental part of construction 
contracts or are included in real es- 
tate sales. The tax still does not 
apply to sales of real estate as such, 
and construction contractors still are 
not taxable with reference to mate- 
rials and fixtures which they install 
and which become real estate when 
installed. a 


<“ Increase Tax Rate 


. The main bill in the retailers’ oc- 
cupation tax field was Senate Bill — 
No. 509 which increased the tax rate 
to 24% per cent. The bill changed 
the definition of “gross receipts” in 
the act to exclude amounts added to 
selling prices because of the retailers’ 
occupation tax, the use tax or the 
municipal retailers’ occupation tax. 
Previously, “gross receipts” had in- 
cluded additions to prices because 
of the retailers’ occupation tax. Th 
payment of tax on these additional — 
charges was avoided in effect by re- 


become a tax collector under the Us 
Tax Act, the tax collected would not 
be “gross receipts,” so the rate needs — 

(Continued on page 24) 


A four-place, twin jet aircraft; top speed is 400 mph. It costs $300,000 


A four-place Piper Apache; cruising speed of 180 mph. It costs $35,000 


Skymotive, Inc., hangar at O'Hare Field for servicing and storing business aircraft 


np SMORIES | i. 


GOOD many companies art 
finding these days that thew 

can save money, as well a 
time, by flying their own planes 
This statement may be a little hare 
to take at first especially when you 
think about prices — few ships car 
be bought for less than $6,000, anc 
most run considerably higher. But a: 
one expert, an aircraft broker, pu’ 
it: “Think about cost second. Figure 
out what a plane will save you first.’f 
Savings for Parker Pen Company 
Janesville, Wisconsin, are substan 
tial. Like many firms, Parker head 
quarters in a community with 
skimpy commercial service. ‘The 
nearest field with frequent flights i: 
Chicago’s Midway Airport, one hun 
dred miles and four to six and one 
half hours away. So company bras‘ 
fly in one of three planes owned by 
the pen firm and eliminate this com 
muting time. They get to New Yor 
and back in eight hours; via com 
mercial airline, total travel time i: 
at least 16 hours. 


Pays For Itself 


Round trip fares for eight Parke 
executives to New York would cos 
about $800; taking them in the com 
pany’s 15-passenger DC-3 costs ap 
proximately $1,200. Deducting hote 
and food bills saved by the redu 
tion in travel time reduces the gay 
to about $350. By spending thi 
$350, Parker makes it possible foi 
eight high-priced executives t 
spend eight hours more at thei 
desks. At a cost per man-hour of < 
little over $5, the firm feels the ix 
vestment more than pays for itself 

Gaylord Paper Company, wit 


¢ 


Business aircraft operations and maintenance terminal at Chicago’s O’Hare Field 


Do-lt-Yourself Spreads To Flying 


neadquarters in St. Louis, has a mill 
it Bogalusa, Louisiana, 70 miles 
‘rom the nearest airline stop. The 
irm’s six planes visit the mill more 
than a hundred times a year, and 
vave at least as many hours’ travel 
ime for officials. 

Comments Chief Pilot L. L. Dor- 
"ance, Jr.: “These planes have saved 
he company an inestimable amount 
of money in the rapid transporta- 
ion of key executives, the swift lo- 
ating of fires, and the rapid move- 
nent of firefighting equipment.” 
The ships are also used for: aerial 
ohotography, for rushing orders to 
‘ustomers or bringing supplies to 
lord plants when either are 
ded in a hurry. The fleet is in 
e air approximately 600 hours a 
- per plane, and recently flew a 
rd total of 330 hours in one 


ipire Steel Castings, Inc., Read- 
Pennsylvania, provides a graph- 
illustration of the company 
value as a freight carrier. 
t year, the firm received an emer- 


a 


Business aircraft now outfly scheduled airlines 


gency order for 700 pounds of steel 
castings. Says one official: “We 
couldn’t have delivered on time 
without our own plane; in fact, with- 
out the plane, it’s safe to say we 
wouldn’t even have received the 
order.” 


Benefits of Company Plane 


These examples show a few bene- 
fits of the company plane. Here are 
some others: with his own ship, the 
executive can leave when he wants, 
return when he wants. He’s avail- 
able, in case of an emergency in the 
field, on a few hours’ notice. With 
no schedule to worry about, it’s far 
easier for several executives to travel 
together, and because of the privacy 
and extra room of the company 
plane, far easier for them to work in 


transit. . 
Since World War II, an impres- 


sive number of companies have dis- 
covered that operating their own 
planes pays off; in fact, the number 
has been so impressive that curves 
showing the hours flown by business 
planes and the size of the business 
aircraft fleet during the past ten 
years resemble the takeoff path of a 
jet interceptor. 


In 1946, business planes racked up — 
one million flying hours; the figure 


reached 3.6 million hours by 1953, 
and an estimated 3.9 million in 1954, 


according to the Civil Aeronautic — 


Authority. During 1954, the nation’s 


airlines flew a total of 3.1 million 
hours, 800,000 less than the number 


recorded by business aircraft. 

CAA and industry figures show 
that the number of business aircraft 
in service has increased from 19,400 
in 1952 to an estimated 21,500 in 
1954. More significant, perhaps, is 

(Continued on page 30) 
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By 


PHIL HIRSCH 


NTIL the summer of 1954, thi 
7,000 employes at Bud 
Manufacturing Company’ 

Detroit plant purchased lunch in twe 
company cafeterias or from a flee 
of food carts. Today, one of thé 
lunchrooms is closed and most of thé 
carts have been retired. Ten bat 
teries of automatic vending ma 
chines, serving literally everythin; 
from soup to nuts, have replaced 
them. 

Budd’s automatic lunchroom, th 
largest built to date, is one of fev 
in existence. Virtually every plant i 


} 


jt 


37,000 vending machines now dispense hot coffee 


Vending Machines—New Around-the-Cloc 


the country, though, has at least on 
of the ubiquitous machines dispen 
ing candy, gum, and other suppl 
mentary food items. Vending indu 
try officials are confident this pictur 
will change drastically in the ne 
few years — that, instead of being 
secondary food dispensing mediu 
the vending machine will take ov 
the whole job in a majority of U. 
factories. 

The industry also believes th 
supermarts will be automaticall 
vending such items as milk, bread 
eggs, and that drug and departme 
stores will be selling combs, co 
metics and other sundries in 
same manner within the next five t 
ten years. Automatic vendors expec 
to place a goodly number of m 
chines in large apartment building 
to fill the last-minute needs of house 
wives when stores are closed, and a 
even larger number are likely Fs 


te 


This Pennsylvania Railroad car with vending machines replaced a standard diner car ya itis 2 erontvet ube spores us Bs 
on a New York City to Washington, D. C. run Vend Magazine Photos Yal the same sort of business. ~~ _ 
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idispense everything from hot lunches to fresh eggs 24 hours a day 


These changes would be hard to 
believe, perhaps, if it weren’t for the 
fact that most of them have already 
taken place on a limited scale. True, 
the age of automatic merchandising 
is not unclouded by problems, but 
none are considered insurmountable. 
And certainly if you look at the 
meteoric rise of the automatic vend- 
ing machine industry since World 
War II, 
possible. 

In 1946, automatic vending ma- 
chines sold $600 million worth of 
goods and services. Cigarettes, candy, 
gum, nuts, and soft drinks accounted 
for 90 per cent of the volume. By 
1953, sales had increased to $1.5 
billion, and last year topped $1.6 
billion. It is expected the figure will 
reach $3 billion by 1960. 

Today, besides the standbys, a host 
of new products are attracting an 
impressive number of customers to 
automatic vending machines. The 


almost nothing seems im- 


Salesmen 


number of hot coffee machines grew 
from 16,000 in 1952 to 37,000 last 
year. The number of ice cream vend- 
ers rose 50 per cent in the same 
period, reaching a total of 24,400; 
in 1954, each of these machines sold 
an average of 167 units per week. 
There are in excess of 20,000 milk 
vending machines in use today, vir- 
tually all of them built since the 
end of the war. 

A New York City milk company 
has installed machines to vend its 
product in 70 large apartment build- 
ings. Sales average one quart per 
day per family (a total of 15,000 to 
20,000 quarts). In Oak Park, a clever 
entrepreneur named Paul Learn has 
set up outdoor milk venders at gaso- 
line stations, a drive-in restaurant, 
and a drug store parking lot. Mean- 
while, in St. Louis, Missouri, and 
Madison, Wisconsin, automatic 
vending machines are successfully 

_ selling coal. In Los Gatos, California, 
another one is selling eggs. And in 


.“?< 


Detroit, a men’s furnishings store 
uses a vending machine to sell belts 
after hours: you drop a quarter into 
a coin slot, put your name and ad- 
dress on a phonograph record (start- 
ed automatically by the coin), and 
the next day, when the item is deliv- 
ered, pay the balance. 

Vending machines are also selling 
aspirin, paper bound books, fuel oil, 
fresh fruit, perfume, razor blades, 
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24 HOUR S 


and toothbrush -kits. They clean, 
wash, and iron clothes, give mas- 
sages, take pictures, issue train tick- 
ets, and shine shoes. 

In Europe, automatic vending of 
these products and services is far 
more common than it is here. Streets 
in Copenhagen, for example, are 
lined with silent salesmen in front 
of each store. During and after busi- 


(Continued on page 23) 
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Outdoors (above, selling eggs) or- indoors (below, serving food to employes in Budd 


Company plant), 


vending machines are on duty around the clock 
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Business 


Highlights 


a 


The ‘’Teracruzer,”” 12 feet wide, 25 feet long and 10 feet high, 
glides over any type of terrain on eight giant air pillows. The water- 
melon-like tire bags are 32 feet in diameter, 5 feet long and carry 
three to five pounds of air pressure per square inch. A central infla- 
tion system permits the driver to increase or reduce air pressure in 
the individual bags en route. Built by the Four Wheel Drive Auto 
=~ Company, Clintonville, Wisconsin, for the Army Transportation Corps, 
“the vehicle costs approximately $250,000. It can attain a speed of 
25 miles an hour 


together when the Mackinac Bridge is completed. The 
products. Two 8,362 foot long main cables, 2 feet 


“+e. Northern and Southern Michigan will be literally “wired” 
peivetute oe. eee a require 46,000 miles of wire 

_ in diameter, and 368 vertical hanging suspender ropes will support the tremendous weight an 
roadway span. Left, test engineers of American Steel and Wire Division of the United Settee sisek Cooaian 
makers of the wire for. the bridge, examine a length of Mackinac Bridge suspender cable that has just been 

break” tested. Bridge specifications call for this 2% inch wire rope to have a catalog strength of 235 tons 

The break tester adds over 100 additional tons to see how the rope will take it. At 350 tons it broke but two. 
of the six strands still remained intact. Right, this is the ‘’business’’ end of the machinery which applies and ~ 
holds a tension of 235,000 pounds to a wire rope until it is compacted and structural elasticity has been re- 
moved. Inset is a closeup of a rope under tension having the ‘’stretch’’ removed ac ie 
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The largest railroad building job into a major city in Texas in the past 20 years is scheduled for completion in 
December. It’s the new main line of the Santa Fe Railway running into Dallas from Dalton junction via Denton, 
Texas. About 50 miles of trackage will be laid. Left, a burro crane lowering a rail into place; and right, setting 
the center line of the track with transit. In all the new line will contain 110 bridges. The longest, bridging two 
highways and another railroad line, is nearly 600 feet long. Seven other of the larger bridges range in length from ‘ 
138 feet to 442 feet. The line also contains a 546 foot-long timber trestle fronting the Spillway of the Garza- 
Little Elm Dam. This trestle is 25 feet high and consists of 39 panels, each 14 feet long 
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# | ; An F is The new $4,500,000 Burlington Railroad freight terminal in 
Bre Trackmobile, made by Whiting lS ake ae Bee ra Cicero, Illinois. Two miles of railroad track are inside the ter- 
“‘hois, operates on both foad ee rail Hoe Selias ; minal, enough to hold 240 railroad cars at one time. Docks 
does the work of a switch engine, moving as many aS SIX along the two sides of the terminal can handle 275 semi- 


fully loaded freight cars at one time. When traveling from job trailers at once. In an average eight-hour shift, about 1,500 
to job, rubber-tired wheels are lowered and the machine can tons of freight are moved via this Trukveyor system which — 
. d track or on the consists of two Link-Belt Company, in-the-floor, endless-chain 


,e driven around the yard, across unimprove 
road as easily as a light truck. The road wheels retract and it 
ravels sideways on rail wheels when moving freight cars 


conveyors which have a total length of 5,560 feet. It can tow 
350 loaded trucks at one time 


Public Relations Can Be Overbought Too 


Activities creating good will for one 


firm may not work for your company 


HE decade 1945-1955 may go 
[ ine business history as the pe- 

riod when the importance of 
public relations burst into the recog- 
nition of management. Ten years 
ago, while a good number of com- 
panies were actively pursuing pub- 
lic relations functions, there were 
still many companies where it was 
overlooked entirely, or where some 
limited phase was being carried out 
hesitantly. Few firms were budget- 
ing enough to meet the require- 
ments, and many were spending 
nothing or taking a few dollars out 
of miscellaneous funds. 


Rapid Acceptance 


This rapid acceptance of the need 
for understanding the attitudes of 
the people affecting a business, and 
of assuring the good will of these 
people — the basic functions of pub- 
lic relations — stems from several 
vital factors. They include: the “ex- 
plosion” of our economy that has 
brought to almost every individual 
more security, more awareness of his 
potentialities for a good life, and 


therefore more aggressiveness in as-. 


serting himself; the high level of 


- employment that has made it neces- 
sary for business to cultivate em- 
_ ployes and prospective employes; the 
_ growth of the “welfare” concept nur- 
_ tured by government; the growing 
realization that a business is an in- 
_tegral part of the social structure, 


and must be accepted by the public 
as a wholesome force; and, most 
prominently, the arrival of all-out 
competition for the patronage of 


. The author is president, The Philip Les- 
mpany, Chicago and New York. 


customers, distributors, dealers and 
other businesses. 

American business has arrived at 
the full-blown recognition of one of 
the most important facts of the 
twentieth century: The most vital 
element of every business is. people, 
and assuring the favor and support 
of all the people affecting a business 
is one of the vital requirements of 
any business’ success. 

This recognition has not come 
without a few hitches, however. The 
very suddenness of it has created 
some problems, probably chief of 
which is the lag in development of 
fully rounded and qualified person- 
nel to afford the thinking and serv- 
ices required. 

Now there is appearing another 
problem resulting from the rapid 
embracing of the public relations 
concept. Discrimination and judg- 
ment need to be refined lest the 
errors resulting from over-buying of 
public relations services cause a 
negative reaction to set in — a reac- 
tion that will be harmful to busi- 
ness that needs sound public rela- 
tions as much as to the public rela- 
tions business. 

When buying products or services 
that are long-established, business 
knows how to make certain it gets 
just what it needs, and does not buy 
more expensively than necessary. In 
public relations, where the elabo- 
rate service is bought to meet a 
need that can be filled more simply, 
or where the methods are not cor- 
rectly selected, overbuying is costly. 
Such mistakes come most often as a 
result of lack of experience with a 
wide range of public relations func- 
tions, but they have been made also 


crue to the company. The bui 
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by public relations specialists. He 
are some examples: 

One company that had for yeai 
issued very spartan annual repor 
felt the need for more cultivation ¢ 
its stockholders. It was decided t 
dress up the annual report, and the 
went all the way: a four-color cove 
and middle section, elaborate thre 
color charts, a gatefold that cor 
tained a wide picture of the mai 
plant, and plenty of other picture 
It was a beautiful report. Howeve 
it cost more than half as much p 
stockholder as the stockholder ge 
in dividends that year and resulte 
in a large number of protests fror 
stockholders. 


Wasted Efforts 


A diversifying company bough 
the rights to a new electrical ay 
pliance. A big and lavish publicit 
campaign was launched for th 
product as soon as it started comin 
off the production lines. But it d 
veloped that this type of product r % 
quired distributors who -have ad 
quate servicing programs, and the 
until the enthusiasm of such dist il 
utors had been kindled, consumet 
who developed an interest in t 
product would find few stores carr 
ing it. Because of failure to inves 
gate timing, the publicity effort ra 
mostly wasted. 

The president of a large comp 
was made the subject of an a 
publicity campaign directed b' 
publicity firm. It was felt that 
making the president a nation: 


prominent figure, prestige would ac 
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Vending Machines — Around Clock Salesmen 


(Continued from page 19) 


ess hours, the machines dispense 
iosiery, canned meat, roll film, elec- 
ric fuses, and a wide variety of 
dditional products. ; 

Just about every industry, of 
ourse, has unusual case _ histories 
yhich can be trotted out to indicate 
ust about anything. But in the case 
if the automatic vending machine 
adustry, the contention that the age 
£ automatic merchandising is al- 
aost upon us has a copious amount 
of hardheaded reasoning to back it 
ip. The argument runs something 
ike this: 

In many types of retail outlets, but 
specially in drug, food, and de- 
vartment stores, there are a large 
vumber of low-profit items that have 
o be carried as a convenience to the 
ustomer. Typical examples are cig- 
wettes and combs. Not only is the 
srofit low to begin with, but loss — 
“ither through out-and-out theft or 
through damage — is a serious prob- 
em. Obviously, by eliminating the 
-ashier’s time in ringing up the sale, 
by freeing salespeople in some cases 


from the need to demonstrate the 
item, and by reducing the possibility 
of damage and loss, the profit margin 
can be increased. Automatic vendors 
say their machines can overcome all 
three problems. 

The typical supermart is often a 
busy place, with long lines of shop- 
pers piled up behind the checkout 
counters. To a lesser, but still large 
extent, the same basic problem arises 
in drug, department, and other types 
of retail stores. Also, all of these 
stores lose potential sales after clos- 
ing hours. In some cases — the bread 
and milk business of the grocery 
supers is a good example — this loss 
of volume is sizable. 


Food Supermart 


Here is how automatic vending 
machines might solve both problems 
say, in a food supermart: 

The store would have a space de- 
voted exclusively to vending ma- 
chines selling bread, milk, eggs, and 
similar “single-purchase” items. Dur- 
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ing business hours, it would be pos- 
sible for the shopper to buy these 
items without having to buck the 
store's regular crowds. And _ after 
hours, the door to the supermart 
would be left open, permitting entry 
to the machines. The rest of the 
store would be partitioned off from 
this area and locked up. 

Before automatic merchandising 
wins a strong foothold in retailing, 
though, it is likely to make substan- 
tial inroads in industry. Here, the 
problem is more serious, for few 
plant lunchrooms pay their own 
way. In some cases, the company 
must ante up $100,000 a year or more 
to cover the deficit. 

Virtually all vending machines in- 
stalled in factories and offices are 
serviced by outside operators. Ac- 
cording to G. R. Schreiber, editor of 
Vend Magazine, the industry’s bible, 
you can count the number of firms 
which have bought and operated 
vending machines for their own use 
on the fingers of one hand. ‘Too 
few have been ‘successful,’ he ex- 
plains, “to encourage others to make 
the attempt.” The reason becomes 
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STORE FRONTS 


ONBCORETES 


36 MORE SHOPPING DAYS TO CHRISTMAS! 


All Types of Outdoor-Indoor Uluminated 


Spectacular Christmas Displays for: 


TIMELY DISPLAYS, INC. 


EStebrook 8-8284 
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KILIAN DELUXE 
BALL BEARING 


® Cushion type with 
heavy rubber tread. 
Fitted with durex 
self-lubricating 
wheel bearing. 


@ Hard, non-marking plastic wheel with plain 
bearing. 


KILIAN 
SWIVEL 
PLATE 
CASTERS 
WITH 
CUSHION 
OR HARD 
TREAD 


BALL BEARING WHEELS 
Hee? 


KILIAN 
MEDIUM 
DUTY 
CASTERS 
WITH PIPE 


® Cushion or hard rubber wheels in 12", 34” 
and 1” male or female terminals. 


@ 3”, 4” and 5” ball bearing wheels. 


,_ THE SCHRADE- 
BATTERSON CO. 


806 W. Washington 
Chicago 7, Minois 
CHesapeake 3-9400 


clear when you look at the eco- 
nomics of automatic vending. 

Essentially it’s a nickel and dime 
business that must sell a tremendous 
number of units to overcome the 
sizeable capital investment required. 
The machines needed by a typical 
plant employing 1,000 workers, for 
example, cost around $15,000. This 
figure is just the purchase price, and 
does not include the bill for inven- 
tory, spoilage, cost of keeping the 
machines filled and operating, to 
mention a few of many overhead 
items. 

“Few companies are willing to 
put up this kind of money,” Schrei- 
ber explained. “The size of the in- 
vestment is one thing that stops 
them. Another, even more impor- 
tant perhaps, is that you can lose 
your shirt quite easily without a 
detailed knowledge of how to keep 
the overhead costs down. In this 
business, profit per unit is often 
measured in mills. The automatic 
merchandiser, because he starts out 
with a larger market — several com- 
panies instead of one — is in a far 
better position to make a success of 
the operation than each of these 
companies on their own.” 

For providing vending machine 
space, the company receives a com- 
mission from the concessionaire. 
Normally, the operator pays a per- 
centage of. the installation’s month- 
ly sales. And usually, if and when 


How Illinois’ New Tax Law Works 
(Continued from page 15) 


to be 24% per cent of what would be 
left as “gross receipts” and not 214 
per cent of only a part of that 
amount. To lay doubts to rest, the 
legislature in the definition of “gross 
receipts” spelled out that use tax 
collections would not be regarded as 
“gross receipts” and extended the 
same immunity to additional charges 
because of the retailers’ occupation 
tax since it would apply without the 
use tax during July, 1955, and again 
later on if the use tax should happen 
not to be valid. Because of the mu- 
nicipal retailers’ occupation tax, 
additional charges were also ex- 
cluded from “gross receipts” to make 
a uniform definition of “gross re- 
ceipts” and “selling price” for all 
three Acts — the Retailers’ Occupa- 
tion Tax Act, the Use Tax Act and 
the Municipal Retailers’ Occupation 
Tax Act. 


this by 10214, and multiply by 100, 
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sales top a certain point, the per 
centage increases. 

So far, not one industrial ven 
ing machine installation has had t 
be subsidized, and most have prof 
duced a profit for the company and ; 
or its employes, say automatic merf 
chandising industry officials. ‘The 
believe this is a rather clear indical 
tion that the outside operator-com 
mission arrangement pays off for al} 
concerned. | 

Cadillac Motors, after installing! 
vending machines a few years ago tc 
supplement cafeteria service in it# 
Detroit plant, was soon clearing) 
enough from the former to reduceé 
menu prices in the latter by ten pel 
cent. Consolidated Vultee Aircraf? 
Corp. spends its vending maching 
commissions—about $100,000 a yeaw 
— on an extensive employe recrea 
tion program. 

Automatic vending is not the per 
fect answer to either the retailer's 
merchandising, or the plant’s feed 
ing problem. The high cost of the 
machine still limits the number o 
items that can be dispensed, and 
vendors must acclimate the publi 
to buying from machines many 
items they now purchase at a sales 
counter. But both problems are re 
ceiving considerable attention. A 
one vendor put it: “Give us a few 
more years and you'll be amazed at 
the things you'll be buying from} 
vending machines.” 


The exclusion of additions because 
of the tax from the tax base presents: 
some problem to those who ring the 
tax up as a part of the total sale 
instead of keeping a separate detailed 
record of the exact amount of tax 
collected from purchasers. The de 
partment has included a formula to: 
meet this difficulty in the ane 
act. 

The formula assumes that if the 
seller collects the price plus tax, 
which is 214 per cent of the price, the 
total collected on taxable sale 
102Y2 per cent of the price. Divide 


and you have the price, the “gross re- 
ceipts” which are taxable at the 2, 
per cent rate. The formula has to b 
applied before you start to 
out the return form because 

additions for tax are be exclu 
from ‘ SOE receipts” before anyth: 
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C.C.MOKUM 


(Complete Control) 


“COMPLETE. CONTROL” MOKUM 
IS MAH NAME, AN‘ CONTROLLIN’ 
COFFEE-BREAKS IS MAH GAME /r- 


TWENTY ORDERS TO GET OUT, AND 
EVERY SECRETARY GONE 
FOR COFFEEJ/” 


"VE L-LOST 
CONTROL/’ 


IT’S MIGHTY 
GOOD 
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-AN' TH’ KWIK-KAFE 
MAN'LL. MAKE. Have a coffee-break problem in your office or 
SHORE IT’S plant? Delicious, quality-controlled Kwik-Kafé 


coffee—conveniently served from a Rudd-Melikian 
dispensing unit—is the answer. Compact, attrac- 
tive R-M dispensers are faithfully maintained and 
serviced around the clock. Call or write today 
for complete details. 


| HERE-AND PROPERLY 
| ORDERS GET }( SARVICED-ATALL 
k } TIMES/7 


Rudd-Melikian Distributors, Inc. 
OF ILLINOIS 


2456 SOUTH MICHIGAN AVENUE 
CHICAGO 16, ILLINOIS 
TELEPHONE: Danube 6-6040 
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YOU CAN HELP 
YOUR EMPLOYEE 
INSURE HIS PAY 
AND INCREASE 
HIS SECURITY 


Perhaps you feel that the number 
of persons you employ is too 
small to qualify for the pay en- 
velope security of “Group” Dis- 
ability insurance. Then why not 
explore with North American the 
possibility of a “small business” 
Franchise Plan? 

These plans are designed for 
firms having five employees or 
more. Low in cost, they require 
very little activity on the part of 
the employer. 

Franchise Accident & Health 
coverage also goes a Jong way 
toward promoting employee 
stability and better employee 
relations. 

The coupon will bring full 
details . . . if you wish, a North 
American Service Man will phone 
for an appointment. 


NORTH AMERICAN 
ACCIDENT INSURANCE COMPANY 


209 SOUTH LASALLE STREET 
CHICAGO 4, ILLINOIS 


| FRANCHISE C 
Please send details on “Commerce” ad 


_ COMPANY NAME 


ADDRESS. 


CITY. 


Cs Com MY oo ek Se AT 
(PHONE) 


is entered on the form. A correspond- 
ing formula of dividing total receipts 
from taxable sales by 103 and multi- 
plying by 100 to obtain “gross re- 
ceipts” is provided for in the regula- 
tion where the seller is also passing 
on a 4 per cent municipal retailers’ 
occupation tax. 

In the municipal retailers’ occupa- 
tion tax field, the legislature 
amended the law to remove the re- 
quirement of a referendum. Over 
350 municipalities have already en- 
acted ordinances imposing the mu- 
nicipal retailers’ occupation tax at 
the maximum rate authorized, 4 of 
1 per cent. ‘The revenue department 
is to collect these taxes and see that 
they are distributed to the appro- 
priate municipalities. To assist this 
allocation, the taxpayer is asked to 
show on his regular retailers’ occupa- 
tion tax return what city tax or taxes 
he owes and how much he owes in 
each instance. ‘The department will 
have to audit for these taxes and 
assess and collect them when not 
paid and process claims for over- 
payments and do everything with 
respect to each city’s tax that is done 
with the state tax, and segregation of 
the city taxes from the state tax at 
every step of the way is essential. 
The state retailers’ occupation tax 
registration of a retailer will cover 
his registration for municipal tax 
purposes, so additional registration 
will not be necessary. The same 
kinds of transactions that are tax- 
able or exempt for state tax purposes 
are similarly taxable or exempt for 
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muncipal tax purposes. The mai 
differences will come in the area ¢ 
jurisdiction. In that connection, th 
state tax concerns the doing of a r 
tail business in the state. The muni 
ipal tax is for the privilege of doing 
retail business within a municipalit’ 
which of course is a different ge 
graphic area from the state. Sinc 
the municipal tax is an occupatio} 
tax on the seller and not a use tal 
or sales tax on the buyer, such cot 
siderations as the place of the bu 
er’s residence, the point where th 
property will be used, the plac 
where title passes and the plac 
where delivery occurs (if interstat 
commerce does not become involvec 
are all immaterial. The questio 
with reference to a sale is, where 
the seller doing business? Is he or 
he not doing such business with 
the taxing municipality? 

In general, the cases sustain th 
position that the place of busine 
at or from which the seller does tk} 
selling by making sales or sales co} 
tracts is the place at which the sell 
is doing business for municipal r 
tailers’ occupation tax purposes. T 
will generally be a fixed locatio’ 
such as an office or store, but the: 
can also be a mobile place of busine 
where the seller takes an uncor 
mitted stock of goods with him in 
truck and actually sells and delive 
off the truck on a route, as disti 
guished from merely making deli 
eries to fill previously accepted c 
ders. A vending machine is anoth 
kind of place of business which ¢ 


OVEMBER, 1955 


ust as well be elsewhere than at the 
bller’s office or store. 

Finally, the legislature adopted 
ne new Use Tax Act. The use tax is 
evied on the purchaser. In some 
ases, it must be collected from the 
jurchaser by the seller. In other in- 
tances, the purchaser must pay the 
ax directly to the department. The 
sé tax is aimed primarily at out-of- 
sate purchases where the property 
vill be used in Illinois, but where the 
bller cannot be taxed under an oc- 
jupation tax law because of inter- 
<ate commerce. However, it has also 
seen necessary to impose the tax on 
ssers who make purchases in Illinois 
1 order to satisfy the Illinois consti- 
tional requirement of uniformity 
yy placing the legal burden of the 
ax on all users who buy at retail. 

This was the setup that resulted in 
ne Cigarette Use Tax Act being held 
valid a few years ago. When the 
(fotor Vehicle Use Tax Act deviated 
wom this pattern two years ago and 
axed only users buying outside Illi- 
ois, the Supreme Court held that 
‘ct unconstitutional as violative of 
ihe uniformity requirement. The re- 
walt of taxing local purchases at 
etail as well as similar out-of-state 
purchases superimposes the use tax 


right on top of the retailers’ occupa- 
tion tax. To prevent tax pyramiding 
by having both the retailers’ occupa- 
tion tax and the use tax collected by 
the state on Illinois sales, the Use 
‘Tax Act contains an offsetting provi- 
sion like that in the Cigarette Use 
‘Tax Act. The retailer must collect 
the use tax, but then keeps it to the 
extent that he is liable for retailers’ 
occupation tax on the same transac- 
tion. The retailer still pays the re- 
tailers’ occupation tax to the state; 
but instead of passing on that tax 
to the purchaser, the retailer now 
reimburses himself for the retailers’ 
occupation tax by collecting and re- 
taining the use tax. 


Out-of-State Retailers 


There will be many out-of-state 
retailers who must collect the use tax 
in situations in which the seller is 
not liable for retailers’ occupation 
tax because of interstate commerce. 
In that case, the retailer must remit 
the use tax to the state. This will 
happen, for example, where the 
seller has nothing here but soliciting 
agents. Such seller must collect a use 
tax according to the United States 
Supreme Court, but would not be 
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liable for retailers’ occupation tax. 
Similarly, a seller with a taxable 
retail outlet in Illinois is not liable 
for retailers’ occupation tax on inde- 
pendent sales which are strictly in- 
terstate mail transactions. However, 
such seller is required to collect the 
use tax on the interstate mail trans- 
actions. Even out-of-state sellers who 
have no office or other facilities, no 
goods and no agent here can volun- 
tarily obtain a permit to collect the 
use tax, although such a seller can- 
not legally be compelled to collect 
the tax. Whenever possible, the pro- 
cedure is to have the seller collect 
the use tax from the purchaser; but 
if the purchaser makes an out-of-state 
purchase from a seller who is neither 
required nor authorized to collect 
the use tax, the purchaser is required 
to pay the use tax directly to the 
department. Such remittance should 
generally cover all reportable trans- 
actions for a calendar month and 
should be accompanied by a return 
from the purchaser. In the case of 
motor vehicles, the purchaser can- 
not get an Illinois title from the Sec- 
retary of State unless he can show 
that he has paid the use tax or that 
he is not liable for the tax. 

On the point that the retailer must 


TO FIND ANYTHING YOU WANT 
FOR YOUR OFFICE, FACTORY, 
STORE OR HOME, USE THE 
RED BOOK WITH YELLOW PAGES 
_. CHICAGO'S CLASSIFIED 
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collect the use tax from the pur- 
chaser, the question often arises as to 
whether or not the seller must neces- 
sarily make such collection as a spe- 
cifically described separate item on 
the invoice. The Use Tax Act does 
not specify such a requirement. It 
prohibits the seller from affirma- 
tively representing that he will ab- 
sorb and not collect the tax, but the 
assumption will be that he is not 
violating the law, so we expect to 
assume in general that the seller is 
collecting the use tax if he does noth- 
ing to negative that assumption. 
Consequently, it will not be illegal to 
collect the tax by including it in the 
price of the goods instead of stating 
it as a separate item on the invoice. 
Of course, the purchaser can insist 
on a receipt itemizing the tax, but 
this will usually not be necessary 
where both the retailers’ occupation 
tax and the use tax apply to the same 
sale because it will be assumed that 
the seller is reimbursing himself for 
the retailers’ occupation tax by col- 
lecting the use tax in such cases if 
the seller does nothing to compel a 
different conclusion. 


With a very few exceptions, such 
as sales to the federal government, 


the use tax covers everything to 
which the retailers’ occupation tax 
applies, plus out-of-state purchases 
to which the retailers’ occupation tax 
does not apply. This leads some to 
suggest that the retailers’ occupation 
tax might be repealed if the use tax 
is constitutional. That could happen, 
but probably will not unless the 
lucrative source of revenue, which 
the field of sales to the federal gov- 
ernment provides, were to be aban- 
doned. 

The Use Tax Act was not in- 
tended as a “broadening bill” in the 
sense of reaching out to tax local 
sales that have been exempt from the 
Retailers’ Occupation ‘Tax Act be- 
cause of being isolated or occasional, 
or because of being incidental to 
service. In fact, the Use Tax Act 
states that if the seller would not 
incur retailers’ occupation tax lia- 
bility despite all elements of the sale 
having occurred in Illinois, then the 
use tax will not apply. Consequently, 
sales that are incidental to a repair 
service or to a printing service or to 
some other service occupation will 
still not be taxable either under the 
Retailers’ Occupation Tax Act or the 
Use Tax Act. 


eee can you get expert 


lighting help? (a HYRE 


Proper lighting is more than hit-or-miss brightness— 
it’s a science! Correct illumination means more produc- 
tion, less fatigue, happier employees. Get right light 


from Hyre. 


@ MOTORS @ GENERATORS © CONTROLS © REPAIRS © ENGINEERING @ 
CONSTRUCTION @ INSTALLATION © MAINTENANCE 


AYRE sccrrac COMPANY 


2320 W. Ogden Blvd. e CHesapeake 3-6100 
Industrial e Commercial Light and Power 
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The exclusion from the use ta 
of things that are not subject to th 
retailers’ occupation tax does not e} 
empt purchases outside Illinois f¢ 
use here (as some seem to thinl 
because the exclusion or exemptia 
is conditioned on the transactiol 
being such that if it is not subjel 
to the retailers’ occupation tax, th 
would be true even if the sale 
curred in Illinois. ‘The exempti 
does not exclude out-of-state pu 
chases from the use tax because a 
elements of the sale will not have o} 
curred in Ilinois if the sale is exem) 
from the retailers’ occupation té 
because of interstate commerce, ar 
the sale will not be exempt from tl 
retailers’ occupation tax on accou} 
of interstate commerce anyway if < 
elements of the sale had occurred ¥ 
Tllinois. 


} 


Service Occupation 


So the use tax does not apply 
retail sales that are incidental to tl 
seller’s engaging in a service occug 
tion, nor to isolated or occasion} 
sales by a seller who is not a retail} 
of the item involved. The use té 
also does not apply to purchases | 
the State of Illinois or its politic 
subdivisions nor to purchases by € 
clusively charitable, religious or ed 
cational organizations and _ insti 
tions. The use tax does not app 
to the use of a thing which the us 
produced himself since the tax is « 
the using of tangible personal pr 
erty which is purchased at ret 
from a retailer. However, the pi 
ducer-user is taxable on his purchz 
of the things out of which he the 
after produced the finished produ 
to which the tax does not app 
Other exemptions from the use 
include the use, in Illinois, of tar 
ble personal property by a né 
resident individual who acquires t 
property outside Illinois and uses 
here while passing through or te 
porarily visiting in the state; the u 
in this state, of tangible perso1 
property which is acquired ou 
this state and used as rolling 
moving in interstate commerce 
the use in this state of tangible p 
sonal property acquired outsid 5 
state, stored here temporarily a 
then used exclusively outside t 
state. A credit is given against { 
Illinois use tax for sales or us 
which the purchaser pays in an 
state with respect to the purc 
the same property. The use t 
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AUTOMATION 


ON DISPLAY — 


ne most advanced devices for control of 
ant and office operations — all under one 
oF. 


utomation’s prime movers — the individ- 
al elements of the ‘Automatic factory” 
| Il be assembled and presented in a space 
mall enough to permit perspective of the 
ntire field... and large enough to contain 
LL of the important elements. 


Although REGISTRATION is 


required to enter the 


Exposition, there is 


NO CHARGE for admission. 


There is a fee, however, 


3 for attending the Clinics —-b 


EXPOSITION 


AICAGO NAVY PIER © NOV. 14-17, 1955 * OPEN FROM 2 to 10 P.M. 


TWO CLINICS — 


1 A Conveyor Automation Clinic 

Under direction of A. T. Gaudreau, Man- 
agement Consultant, will be presented by 
individual conveyor exhibitors to cover these 
subjects: 


@ Work-positioning at the machines 
Inter-machine material transfer 
Inter-flow material handling 
Inter-building material transport 


Automatic handling: assembly to 
storage 


2 Electronic Computer Clinic 

Never before has this new and dramatic 
field been presented with the express pur- 
pose of comparing ALL of its aspects. 


Manufacturers of all basic computer types 
will have exhibits planned to answer spe- 
cific questions. Clinic sessions (2-hour 


classes) will be offered by the computer — 


manufacturers. 


REGISTRATION FOR BOTH CLINICS is | 


limited. Write or phone the Clinics’ Direc- 


tor, 2nd International Automation Exposi- 


tion, 845 Ridge Ave., Pittsburgh 12, Pa. 
FAirfax 1-9831. 
Fee for six sessions is $5.00. 


i 
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rse . DD ses rchased for resale before actually 
‘ a . se e selling it without incurring use tax 
oer res some $ eible pility 
ers erty \ re € s x € c umplications 
. : e deale e new tax ion as it now 
Do-It-Yourself Spreads To Flying 
that the nu nbe engine will save by operating its own 
aircraft has 1 d n >) pe without knowing a great deal 
cent, from to 24% Ss about its operations. The biggest 
engined registrations . ) sts — purchase price of the air- 
little less than € geht per cent, from r€ and annual operating ex- 
17,750 to 19 durmmeg the same are more-or-less constant, 
period ere is the picture, briefly: 
The to & st plus eaking, there are three 
the increase 2 I “per planes to choose from. The 
ak about 500 in shins x used by business carry 


a. 11S in aes 


10 to 20 passengers. They include 
the Convair 340 ($760,000), the DC-3 
about $200,000), the Learstar 


eee 


two importa $360,000). DC-3's are no longer 
ufacturers: a) more companies are manufactured; a few are available 
acquiring their own planes; b) each on the second-hand market, though. 


of these planes is 
useful and as 2 result. 


All of these ships have a cruising 
speed of at least 200 mph. 


There are so many in- he next major group includes 
volved in business fiying that it’s im- aS able to carry four to ten pas- 
possible to say how much any com-  sengers; all are twin-engine models. 


ONE source 


for all! 


PIPE, VALVES ond FITTINGS 


Saunders. 


AUNDERS and COMPANY McCanna 


OF sae dl CLA AT " 


More than twenty yéars of specialized experience qua 
Saunders and Company to fill your requirements fe 
pipe, valves, fittings and other related piping materials 
The knowledge and help we provide in aiding you to 
lect the proper materials of highest quality and gre 

valve is an extra dividend you get when you. buy. pe 


REPRESENTING 


Weolworth e Crone e Lunkenheimer e Hills 
e Henry Vogt e 
Tube Turns e Ladish-Tri-Clover e@ Yo 
Steel @ National Tube e A. M. Byers” Babcock 
end Wilcox e U. S. Rubber e | Helicoid Goug 
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Examples include the Aero A 
mander ($69,500), Beech Supe 
($98,975), Cessna 310 ($50,000), 
er Apache ($35,075), and Riley 4 
$29,500). These ships will crur 
from 180 to around 235 mileg 
hour. 

A number of single-engine pla 
carrying up to four passengers,§ 
available. Prices start in the S6-if 
range and go up to about $20 
Typical examples: Beech Bong 
($18,990); Cessna 180 (S$12% 
Piper Tri-Pacer ($6,825). Crof 
speeds are generally from 10 
mph. i 

Usually it’s necessary to Hg 
anywhere from a couple of hung 
to a couple of thousand dog 
above the list prices of these shig 
make them fiyable in all type 
weather. Cost goes up further 
deluxe interiors. 

The new-plane market includ 
variety of amphibious ships, pi 
at $50,000-S100,000, for the e 
tive who wants to mix fishim 
hunting with business. 

Several planes recently devel 
for business use, although ou 
the budgets of most companieé 
dicate that startling improven 


a ee ee ee ee 


Se 


Cooper a 
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just over the horizon. One is the 
‘cutive Viscount, manufactured 
Vickers-Armstrong, the English 
ne builders. The first turbo-prop 
blane built for commercial sery- 
it provides far more power per 
ind of engine than conventional 
ion pumpers. Vickers says the 
) will cruise at 320 mph, well be- 
Id the speed of any other business 
eraft. But with a price tag ol 
und a million dollars, the market 
ather limited. U. S. Steel Corpo- 
jon, Standard Oil Company, Cal- 
nia and Hughes Tool Company 
¢ among purchasers to date. 


Seech is currently flight-testing a 
r-place turbojet ship known as 
MS-760, developed in France. 
yports are that it will have a _1,- 
imile range, cruise at between 
' and 400 miles an hour, and sell 
around $300,000. Meanwhile 
ylorcraft has come out with a 
rr-place, all-fiberglass model 
wed at from $6,000 to $10,000. 


Purchase Job 


Many firms unfamiliar with the 
iicacies of flying put the purchase 
>in the lap of a specialist. These 
nsultants determine what size 
ime the company needs by check- 
: the number and distance of ex- 
ative business trips, the size of air- 
ts at the spots visited regularly, 
2 passenger load, and sales vol- 
ae, among other items. Then, at- 
‘the ship is selected, they help 
"e the pilot, set up a maintenance 
ogram, and perform a host of 
ner chores necessary to get flights 
rted. 

Instead of buying a plane, some 
ms rent them. Among suppliers is 
ational Airlines, Inc., which will 
a company’s executives around in 
leluxe, 10-passenger Learstar for a 
ice that covers all operating and 
enance costs. Another firm, 
ican Leasing Corporation, a fa- 
name in the truck rental field, 
ly began offering single- and 
ngine Beechcrafts on a similar 


rather detailed report on the 
1lomics of business flying was pre- 
recently by an executive of a 


ught his first plane about five 
go, admits that previously, “I 
r been particularly interest- 
g and felt the private air- 
ontinued on page 46) 


H. P, GOULD 


Nationally Recognized Systems Analyst, 
President H. P. Gould Company, says 


for these leaks 
that mean profit loss! 


Lf 


ORDER-BILLING 


_AUSTIN-WESTERN COMPANY 

: SAVES $25,000. A YEAR 
- DITTO One-Writing System has 
| saved this company $25,000. 


Check to see how many writings are now needed 
to prepare shipping orders, bills of lading, tags, 
labels and invoices. If you need more than one 
writing, you can save time and money with a 
DITTO One-Writing System. 


eI PRODUCTION 


How many typings are you making to produce parts 
orders, assembly orders, material requisitions, 
labor tickets? If you make more than one typing, 
you'll speed production and increase efficiency by 
using the DITTO One-Writing System. 


clerks, simplified bill 
eared up a troublesom 


order situation. 


eal PURCHASE-RECEIVING 


How many times is basic purchase information 
written to produce bid requests, purchase orders, 
receiving reports, inspection reports, debit memos? 
Every re-writing is an opportunity for saving with 
a DITTO One-Writing System. 


TAKE THE FIRST STEP TO INCREASE PROFITS— MAIL COUPON FOR FAC 


Wecauae Tosslcces ce cebe veeseResscccceisssscnecees seco sess 5s eae eas 


DITTO Incorporated, 685 S. Oakley Blvd., Chicago 12, Ill. 
DITTO of Canada: Ltd., Toronto, Ontario, DITTO Britain Ltd., London, England 


At no cost or obligation, please send me copies of Gould Reports and 
information on how you can save us money, time, and effort with 


DITTO One-Writing System for: 


O Order-Billing [ Production 
0 Payroll (O Inventory Control 


O Purchase-Receiving 
0 Other 


Name, Position. 


Company 


Addtess 22 ee 
County. State 


Sooroeeeevessevssssscseseesssesceeee 


U.S, Pat, 


City ae DITTO, ® Inc 


eeecocerecece 
Sf vccccccccccccccsccccccosossssosoer® 
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is Fall... 


Whatever the Weather 


(FALL GRADE ) 


PREMIUM GASOL 
WITH DE-ICER 


Even in changeable fall 
weather, you get lively summer- 
time performance with STANDARD 
WHITE CROWN Premium Gaso- 
line. Every drop is scientifically 
made for fall. Anamazing De-Icer 
additive prevents stalls due to 

_earburetor icing. Light, volatile 
elements assure quick starts on 
chilly mornings—other elements 
warm up cold engines fast. The 
highest octane rating in our his- 
tory gives yousmooth, knock-free 
performance. Drive in today for a 
tankful of STANDARD Premium 
Gasoline. It has everything it 
takes to be ‘““TOPS” for driving 


; 
pleasure all fall! Refined specially for your area 


Super PERMALUBE for fall driving 
Motor Oil Saves Gas 
Wherever you live or drive... NO STALL NO KNOCK 
whatever the climate... you get 


perfect performance and engine 
protection plus greater oil econ- 
omy with Super PERMALUBE, This 
remarkable multi-grade oil helps 
cold engines start quickly and re- 
sists thinning when engines are 
hot. Reduces friction drag to save 
up to 2 gallons of gas in a tankful. 
Drive in for a change to Super 
PERMALUBE today. : 
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VVEST MEN T S in industrial 
ants in the Chicago area totaled 
233,000 in October compared 
1 $18,209,000 in October, 1954. 
pal investments for the first ten 
nths of 1955 were $283,203,000 
npared with $201,290,000 in 1954. 
ese figures include expenditures 
tthe construction of new indus- 
t plants, expansions of existing 
‘idings and the acquisition of land 
puildings for industrial purposes. 


gkepublic Steel Corporation will 
urge the capacity of its South Chi- 
) mill from a present rated capac- 
sof 1,232,000 tons to approxi- 
sely 1,544,000 tons, an increase of 
000 tons of ingots, equivalent to 
per cent of present capacity. This 
rease is part of a countrywide 
at expansion program which will 
dlve not only the South Chicago 
*ks but also expansions at Cleve- 
4d, Warren, and Youngstown, 
.o and Gadsden, Alabama. 


“keo-Alcoa Container, Inc., 4 
7 company formed jointly by Ekco 
ducts Chicago and Aluminum 
mpany of America, will build a 
re aluminum foil plant of 190,000 
are feet of floor area on a 24 acre 
st of land west of Wheeling. The 
y facility will be the nation’s 
est aluminum foil container unit. 
h of the parent companies oper- 
other plants in the Chicago Area. 


Durethene Corporation, 1859 S. 
1 court, Cicero, is erecting a plant 
00 square feet of floor area to 
ated at 7001 W. 60th street. 
company manufactures poly- 
e film used for packaging. 
ew plant will approximately 
the firm’s facilities in this 
Isen and Urbain, architect. 


son Sporting Goods Com- 
)37 N. Campbell avenue, will 
tory building on a 271% 


Industrial 
Developments 


e-- in the Chicago Area 


acre site in River Grove. The new 
factory will house all of Wilson’s 
facilities and will contain 360,000 
square feet of floor area. It will re- 
place 6 multi-story buildings now 
operated by the company in the Chi- 
cago Area. The new structure will 
be used for both manufacturing and 
distribution purposes. Ragnar-Ben- 
son, Inc., architect. 


¢ Scripture Press, 434 S. Wabash 
avenue, is working on a large indus- 
trial structure on College avenue in 
Wheaton, to which the company will 
move its administrative, editorial 
and production facilities. The struc- 
ture will contain 86,000 square feet 
of floor area. The company pub- 
lishes Sunday school _ literature. 
Friedman, Alschuler and Sincere, 
architect; general contractor, Algot 
Blearson; ine: 


¢ Workman Manufacturing Com- 
pany, 1200 W. Monroe street, is 
erecting a new 70,000 square foot 
plant in Harwood Heights on Wil- 
son avenue near Harlem avenue. 
The firm manufactures an extensive 
line of business forms, and the new 
plant will approximately double its 
present floor area. 


e Sinko Manufacturing and Tool 
Company, 3135 W. Grand avenue, is 
erecting a plant in Harwood 
Heights, which will contain 60,000 
square feet of floor area, and to 
which the company will move its op- 
erations when completed. The plant 
will give the company increased 
manufacturing space and better util- 
ization of recently acquired equip- 
ment. The company produces injec- 
tion molded products. A. E. Strobel, 


architect. 


e M. M. Young and Company, 
8233 §, Princeton avenue, is having 
a plant erected on 47th street and 
S. Kilbourn avenue which will con- 


FOR SALE 

FIRST TIME EVER OFFERED 
@ 738,000 sq. ft. 
e 15 acres — switch 


e Five miles southwest of Chicago 
Loop 


@ Sprinklered 
@ Heavy floor loads 
® One half — one story 


Cranes 


J. J. HARRINGTON & CO. 


Industrial and Business Property 


22 W. Monroe St. — Chicago 3 
Telephone Financial 6-1322 


DE LEUW, CATHER & 
COMPANY 


Consulting Engineers 


Transportation, Public Transit and 
Industrial Problems 


Industrial Plants Grade Separations 

Railroads Expressways 

Subways Tunnels 

Power Plants Municipal Works 
A 


150 N. WACKER DRIVE, 
CHICAGO 6, ILL. 


BATTEY & CHILDS 


ENGINEERS - ARCHITECTS 
Complete Service for Industry 


231 So. LaSalle St., Chicago 4, Illinois 


ORGANIZATIONAL PLANNING 
Executive and Sales Personnel 
Counseling and Testing 
Leroy N. Vernon, Ph.D. 
Industrial Psychologist 


THE PERSONNEL LABORATORY 
La Salle-Wacker Bldg. @ Chicago 


CODE DATING 


Automatic, Dependable, Guaranteed, 
Friction and Power-driven Machines 
Write, giving details on a specifie coding 

problem. 
KIWI CODERS CORPORATION 
3804 N. Clark St. Chieago 13, II. 


METAL NAME PLATES 


Etched or Lithographed Plates 
with Holes or Adhesive Backs 


RELIABLE SERVICE 
CHICAGO NAME PLATE CO. 


Chicago 26, Ill. AMbassador 2-5264 
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tain 50,000 square feet of floor area. 
The new plant will be utilized for 
the Lithostrip Division of the com- 
pany for the production of continu- 
ous coated and lithographed steel and 
aluminum strip. It will also contain 
production facilities for a metal- 
vinyl laminate. J. J. Harrington and 
Company, broker; J. Emil Anderson 
and Son, general contractor. 


e Carbit Paint Company, 2942 W. 
North avenue, has acquired a targe 
water front property on the Chicago 
River, between Eastman avenue and 
Blackhawk street. Improved by sev- 
eral multi-story buildings, with a to- 
tal of approximately 80,000 square 
feet of floor area, the property also 
has a 400 foot all steel dock and oil 
storage tanks. Carbit will use the 
plant as a branch for all its Chicago 
Area production facilities, but will 
retain its present plant for storage 
and office purposes. Nicolson, Porter, 
and List and Jones and Kerfoot, 
brokers. 


e Ralston Steel Corporation, Cen- 
tral Park avenue at Touhy avenue, 
Skokie, is starting work on a 40,000 


square foot addition to its plant in 
Skokie, which will provide facilities 
for shearing, slitting, de-coiling, and 
pickling of steel. 


© Bird and Son, Inc., 1472 W. 76th 
street, is expanding its plant with 
the addition of 44,000 square feet of 
floor area. This company, with head- 
quarters in East Walpole, Mass., is a 
well known producer of asphalt and 
roofing products. The company was 
organized in 1795 and has been in 
business in the Chicago area since 
1913. W. Fred Dolke, architect; R. L. 
Brockob, general contractor. 


¢ Kawneer Company of Niles, 
Mich., operating a plant of one of 
its subsidiaries in Joliet, is erecting 
a 23,000 square foot building on 29 
acres of land in West Chicago which 
will house another subsidiary, The 
Mill Products Division. The com- 
pany manufactures structural alu- 
minum products. 


e Diamond Steel Company, 2849 
N. Natoma avenue, has acquired a 
building of 50,000 square feet. of 
floor area at 5429 W. Roosevelt road 


INDUSTRIAL CATERING 


“HOT COFFEE 


SANDWICHES 
SOUPS 
SALADS 
SWEET ROLLS 
CIGARETTES 


ICE CREAM 

SOFT DRINKS 

CANDIES - NUTS - GUMS 
MILK 

HOT CHOCOLATE 


| @ PLACEMENT @ PROFIT SHARING | 
@ SERVICING 
AT NO COST TO YOU! 


© RADIO DISPATCHED TRUCKS 


@ OFFICES 


@ BONDED SERVICE MEN 


FOR 


@ FACTORIES 


@ INSTITUTIONS 


EAstgate 7-1471 


IF NO ANSWER CALL RADIO DISPATCH = DEarborn 2-0356 EXT. 204 


ALLIED VENDING 


COMPANY 
2100 N. MAGNOLIA AVE, 


‘imately 10,000 


a | 


i 
COMMER 


in Cicero, to which it will move I 
Flat Rolled Products Division. § 
present the plant on Natoma averh 
will be retained for its Alumin# 
Division. Forester Realty Compdf 
and J. J. Harrington and Compal 
brokers. | 
e QO. C. Keckley Company, ma |i 
facturer of pressure and temperat} 
regulating, steam and electric ch 
trol valves, will soon occupy its ri 
plant at 3400 Cleveland street 
Skokie. The firm has had headqtp 
ters in Chicago for 42 years, 
manufacturing activities are carr 
on in Springfield, Illinois. Ty 
Skokie plant represents the {§ 
manufacturing facility for the Ce 
pany in this area. It was construc a 
by J. Emil Anderson and Son, Tf 
and contains 33,000 square feet) 
floor area. J. J. Harrington and Ci 
pany, broker. 


© Pacific Car and Foundry Ce 
pany, Franklin Park, is erecting 
factory building in the 4900 block§ 
South Kilbourn avenue in Chicé& 
The new. structure will conte 
25,000 square feet of floor area 
will be utilized for factory purpd 
Arthur M. Heda, architect; J. E 1 
Anderson and son, general cont 
tor. 


¢ Colonial Carbon Compa 
Church street, in Skokie, mam 
turer of spirit duplicating ca 
papers, is erecting a plant of 21 
square feet of floor area on N 
St. Louis avenue, Skokie. All of 
company’s facilities will be move 
the new location when the plar 
completed. J. J. Harrington 

Company, broker; J. Emil Ande 
and Son, general contractor. 

¢ Marvel Metal Products C 
pany, 3843 W. 43rd street, is expi 
ing its facilities with the additio 
24,000 square feet of floor area. 

new structure will be utilized fou 
duction purposes for the compe 
line of metal kitchen cabinets 
Epstein and Son, Inc., engir 
Heidel and Beck Inc., general 
tractor. a 


e Miller’s Prepared Potato’ 
pany, Inc., 140th and Western 
nue, Posen, is erecting an additi ic 


‘square feet’ oF 
area. The additional floor area 
be used for both manufactur 
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Your Important Business Associates, 


Customers and your Friends will want 


THE CHICAGO STORY is a documentary volume 
covering Chicago’s fabulous growth from 1904 to 
1954. In more than 50 articles and some 200 illus- 
trations, it tells Chicago's success story . . . its great 
industrial, commercial and financial achievements 
... its wonders in transportation, science, medicine 
and research . . . its educational facilities . . . recre- 
ational advantages . . . religious leadership. 


MANY COMPANIES are distributing copies of 
THE CHICAGO STORY to business associates, 
customers, employees . . . as a valuable reference 
source, and as an effective promotional medium for 
Chicago. 


THE CHICAGO STORY is available to you for 
the same purposes. Copies bound in attractive plas- 
tic-laminated covers may be purchased at the fol- 
lowing prices: 


L-throwgh: 10) copies.cc.:.tst-cssass-crsotaes $2.75 each 
TMothrough-30 copiesi....c,ncreae-. eee 2.40 each 
31 through 60 copies................ Whee 2.10 each 
61 through 100 copies.............cccee 1.80 each 
Overt: 100 .COpites, cv isvarsse-ss.tome ae ar 1.50 each 
Advertisers—any numbet................... . 1.50 each 


PLACE YOUR 
ORDERS TODAY 
WHILE THE 
if STORY. 
SUPPLY LASTS! [] Our check for $____________ is attached. 


' Chicago Association of Commerce and Industry 
| 
' 
| [_] Please bill me. 
i) 
' 
I 
1 


1 North LaSalle Street, Chicago 2, Illinois 
Here’s my order for _____________ copies of THE CHICAGO 


Nom cae eee 
Compan 


Address 


) Island “esate 


ROCK ISLAND 
IES 


Arkansas New Mexico 
Colorado Louisiana Oklahoma 
Illinois Minnesota South Dakota 
lowa Missouri Tennessee 
Kansas Nebraska 


Rock 


DES MOINE 


OMAHA 


LINCOLN 


(ae i— ne 


coLorano | > 
SPRINGS 


% 


WZ 


HOUSTON Vy 


e In these 14 mid-continent states the Rock Island oper- 
ates some 8,000 miles of modern railroad. Most of this 
territory is served by the now famous RocKET FREIGHTs, 
those mighty diesel-powered trains that do such an out- 
standing job for shippers. . 


But Rock Island not only reaches the prosperous cities 
and towns in this rich area—with its connections it also 
serves all the other states of the Union, and through the 
Gulf Ports of Houston, Texas City and Galveston reaches 
lands beyond the seas. 


On shipments into or out of the Rock Island States we 
suggest two things: (1) See your nearest Rock Island 


representative for complete information; (2) Ship via 
Rock Island. 


ROCK ISLAND LINES 
“lhe oad of Plauued Progress 


COMMER} 


storage purposes. Pyle Broth} 
Builders, general contractor. 


4 


e Yale and Towne Manu facturk 
Company has acquired a one st 

building in Addison Industrial 
trict, in the village of Addison, § 
the Powdered Metal Products | 
sion of the company. The 12,) 
square foot building will be utili 
in addition to the present facility 
Franklin Park. Sturm-Bickel Ci 
and Long-Kogen, Inc., brokers. | 


organized firm will manufacii 
parts for farm implements and 0} 
machinery manufacturers. The 
unit of 5,000 square feet of floor # 
will be completed in January, 
present plans are for an additidl 
10,000 square feet to be compli 
within the next year. 


e CIBA Company of Switzerl 

with a subsidiary in Chicago, C 
Company, Inc., located at 325 
Huron street, manufacturer of 
stuffs, is erecting a 13,000 square s 
building in Skokie. Bennett ; 
Kahnwelter, broker; Joseph Cp 
Inc., general contractor; Rig 
Stoetzel, architect. 


il 
e 


e Frederick A. Stresen-Ret 
Inc., is erecting a laboratory, Wy 
house and office building adjacey 
the company’s plant in Bensen 
The expansion of the Bense 
plant will allow the company 
move its main offices from 
Medill avenue to the Bense 
location. The new portion of 
plant will contain 25,000 square! 
of floor area. Starr Construc 
Company, general contractor; 
ward A. Nitsche, architect. 


e Electronics Development . 
oratory, Inc., 4851 W. Divi 
street, is erecting a one story, If 
square foot building in Nort, 
Industrial Park. Louis B. Beare 
broker; Derks and McCracken, a 
tect; C. R. Jernberg and Associ 
general contractor. 


e Standard Industrial Coma 


is erecting a plant containing 

square feet of floor area in Fi 
fort in Will County. The 
manufactures wire drawing 
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Transportation 
and Traffic 


 etiat on the report of the 
Presidential Advisory Commit- 
>on Transport Policy and Organi- 
ion began September 19 in Wash- 
gton, D. C. before a subcommittee 
tthe House Interstate and Foreign 
pmmerce Committee. First to 
ntify at the hearing was Secretary 
(Commerce Sinclair Weeks, chair- 
an of the advisory committee, who 
id: “Let me emphasize right at the 
art that this report is not aimed at 
ving one form of transportation an 
hfair advantage over any other. 
‘stead it paves the way for all 
odes of transportation to give more 
“ective service to the public. In a 
nutshell it is aimed at providing 
‘eater national security and better 
id less expensive transportation 
r the American people.” In discuss- 
g Our present national transporta- 
on policy and rule of rate making, 
scretary Weeks declared: “The pro- 
bition in the existing policy 
yainst destructive competition, for 
cample, can and has been taken to 
ean that competition which is fair 
it injurious to a competing form 
‘transportation is against the pol- 
y of the law. The wording of the 
-esent policy when coupled with 
ie general rule of rate making 
und in Section 15a of the act has 
equently received the interpreta- 
on that competitors shall have an 
Dportunity to obtain a share of the 
ffic available regardless of the in- 
erent cost and service advantages 
ich one competitive may have 
r another in a given instance.” 
hanges in policy recommended 
Ss committee would, Mr. Wecks 
“tend to channel traffic to the 
r best able to handle it and 
he transportation industry sta- 
by emphasizing cost and serv- 
eria in rate making.” Others 
ng at the hearing included 
rter Fort, vice president of the 
tion of American Railroads 
1es F, Pinckney, general 


counsel of the American Trucking 
Associations. Mr. Fort, speaking for 
the nation’s railroads, argued in sup- 
port of the recommendations of the 
advisory committee, whereas Mr. 
Pinckney, representing the motor 
carrier industry, predicted that 
“chaos” in regulation would result 
if the changes suggested by the com- 
mittee were approved. 


e I.C.C. Threatens Penalties for 
Failure to Completely Unload Cars: 
The Interstate Commerce Commis- 
sion, in telegrams sent to the presi- 
dents of the National Industrial 
Traffic League and the National 
Association of Shippers Advisory 
Boards, warned that “unless material 
improvement is effected through 
voluntary efforts on the part of the 
shipping public, the commission will 
consider requesting Congress to en- 
act legislation providing heavy pen- 
alties upon those responsible for 
failure to completely unload cars.” 
The telegrams point out the com- 
mission’s concern over the continu- 
ing shortage of freight cars and that 
certain receivers are contributing to 
the shortage because of their failure 
to completely unload cars before re- 
turning them to carriers for further 
utilization. “Failure to completely 
unload cars and remove dunnage, 
bracing, debris, etc.” the commission 
said, results in serious delay to the 
car due to necessity of carrier re- 
moving car to cleaning track before 
it can be further used for transporta- 
tion service.” The telegrams were 
signed by Commissioners Arpaia, 
chairman of Division 3, Clark and 
Freas. 


¢ Commissioner Arpaia Attacks 
Hoover Commission’s Proposals: In- 
terstate Commerce Commissioner 
Anthony F. Arpaia, in speaking to 
the New England Railroad Club, 
charged that the Hoover Com- 
mission’s proposals for streamlining 
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NEWEST and SAFEST 
~METHOD of storInG 


ia offered ONLY by 
EMPIRE WAREHOUSES, INC. 


Only one handling at the 
warehouse for goods going 
into storage! Now EMPIRE 
transfers goods direct from 
van to Palitainer, which is 
covered by a tough, dust- 
proof hood and handled in 
storage by hydraulic jack. 
“Spacesaver” pads protect 
all polished surfaces . . . no 
wrapping with paper and 
twine. Have us give you an 
estimate. 


SPECIALISTS IN LONG DISTANCE MOVING 
Also Local Moving and Packing 


EMPIRE 


WAREHOUSES, INC. 
Established 1892 
General Offices 
S2nd Street and Cottage Grove Avenue 
CITY & SUBURBAN SERVICE 
Plaza 2-4 


AGENT ALLIED VAN LINES INC. 


3RD MORNING fewark 


Overnight 


CLEVELAND YORK 


REGULAR 
SERVICE 


KELLEHER ‘2:5 


FREIGHT 

- LINES, Inc. 

General Offices 3130 HALL ST. 
ST. LOUIS, MO. 


ST. LOUIS 


a ar 
ay A 


aye. A 
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Wabash/Road of the men 
who move grain 


from field 


via -Wabiek 


to market 


or, how to get your product to market on time 


Our country’s great grain-producing 
belt lies in the Heart of America. So 
does the route of the Wabash, serving 
major grain markets in Kansas City, 
Chicago, St. Louis, Toledo, Buffalo and 
Decatur, Illinois, soybean capital of the 
nation. 


Besides this geographic link between 
field and market, Wabash offers the 
grdin shipper the advantages of clean, 
tight cars, Wabash-owned storage 
facilities and the services of specialists 
in grain traffic. 


Yet grain is only one of thousands of 
products that move to market via 
Wabash. No matter what you ship, a 

Wabash routing means a plus we call 
“Hot Shot’’ service. Ask Wabash rep- 
resentatives (in 45 cities) for the facts. 


Wabash 


4 “HOT SHOT’ FREIGHT 


a CLARAHAN, 


_ Vice-President—Traffic, St. Louis 1, Mo. 


SHIPPERS! 


Look at the advantages of 
Wabash “HOT SHOT” Freight 


1. “Bridges” the Heart of America, 
a member of 13 Eastern and West- 
ern rate associations and committees. 


2. Connections with 64 major rail- 
roads. Coordinated schedules at 
118 interchange points. 


3. All Diesel- powered trains. 


4. Superior car service to shippers. 


5. Fast “HOT SHOT” schedules to 
and through the major Gateway 


terminals or by-passing them 
altogether—as you wish. 


6. Modern yards designed for faster 
assembly of trains and more orderly 
traffic flow. 


“Follow the Flag” 


COMMERCE 


the legal procedures of administr 
tive agencies would “drasticall 
abridge, if not cripple” the comm: | 
sion. Under the Hoover Grouyi 
recommendation that the responiq 
bility for awarding reparations % 
shippers be shifted from the comm 1 


sion to the Federal courts, M)) 
Arpaia said, “there would be n/4 
merely discrim ination, preferen: re 


and prejudice — there would Jp) 
chaos in the transportation indt 
try.” He warned that the propos) 
to establish a Federal court to Ove) 
see the activities of governme 
agencies would result in a split 
jurisdiction between the court ar : 
the commission over control ha 
monopolistic practices of carries 
subject to regulation. Commission}i 
Arpaia also leveled an attack on tlt 
recommendation to eliminate tl> 
commission’s hearing examiners arp 
replace them with hearing commf 
sioners who would not be responsib 
to the commission. The effect of th?) 
he said, would be to restrict the co 
mission to making broad policies ares 
permit the hearing commissione 
to apply the policies as they see f 
He added that if the hearing comm 
sioners are to have final say in alme 
every case “not only would there 
no consistency, but there would bel} 
total distintegration of policy.” 


e Racoeds Propose $3.00 pit 
Pound Liability Limitation: A pr 
posal to establish a rule which wou! 
limit a railroad’s liability on a sh: 
ment to $3.00 per pound, has be 
docketed for hearing before. tl) 
Classification Committees. In t) 
event the declared value of the shi 
ment is in excess of $3.00 per pout 
an additional charge of 10 cer 
would be assessed for each $100 | 
fraction thereof of excess value. 7] 

Chicago hearing on the propos 
will be held beginning November 
1955, in Room 324, Union Statia 
and subsequent hearings are sche 
uled for New York City and Atlang 
Georgia. For appointment to Fi 
heard at the Chicago hearing, app 
to G. H. Dumas, Chairman, Weste 
Classification Committee, Room 


The motor carriers, through | 
American Trucking Association 

cently petitioned the Interstate 
merce Commission for authori 
establish comparable limitati 
liability rules in their classificatio 
“Lag Commission has" docketas t 
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‘ry Freight Classification. 


i Railroad Claim Payments Down 

First Half of 1955: Railroad 
reight claim payments during the 
vst half of 1955 were 9.0 per cent 
nder the same period of last year, 
it were 0.5 per cent above the pay- 
rents during the last half of 1954, 
-cording to R. E. O’Donnell, secre- 
sry of the Freight Claim Division 
the Association of American Rail- 
pads. ‘The ratio of freight claim 
nyments to freight revenue during 
ae first six months of 1955 was 1.15, 
} against 1.17 during the last half of 
954 and 1.34 during the first half 
954. 


Low Water Threatens Barge | 


ervice to Chicago: Low water con- 


titions at one of the locks in the | 


ypper Mississippi River may halt 
arge trafic between St. Louis and 
ihicago some time this winter and 
yassibly will shorten the navigation 
eason between St. Louis and Minne- 
oolis by as much as two weeks. The 
jatement was made by A. C. Inger- 
bu, Jr., President of Federal Barge 
nes at the annual convention of 
ne Upper Mississippi Waterways 
.ssociation in Minneapolis. Erosion 
f the river bed in the St. Louis 
rea, Mr. Ingersoll said, lowered 
rater levels there to the point that 
1 low water periods this winter, tow 
oats might not be able to clear the 
ower sill of the lock at Alton, [li- 
ois. Immediate congressional au- 
horization for a study of the situa- 
ion, followed by prompt action to 
aise water levels at the Alton lock, 
yas urged by Mr. Ingersoll. 


Treasury Department Reports 
“ransportation Tax Revenue: The 
ederal tax on the transportation of 
roperty yielded $398,023,000 during 
he fiscal year ending June 30, 1955, 
ccording to the Treasury Depart- 
at's Internal Revenue Service. 
be is an increase of about six- 
nths of one per cent over the pre- 
ion s fiscal year. The tax on the 
ransportation of persons amounted 
’ 


© $197,201,000, a reduction of about 
per cent under the 1954 fiscal 
aw. This reduction is attributed 
ely to the fact that this tax was 
seduced from 15 per cent to 10 per 
on April 1, 1954. The tax on 
transportation of oil by pipe 
amounted to $43,286,000 in the 
year 1955, as compared with 
000 in the fiscal ths 1954. 


bleased Rate Rules—National Mo.- | 
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Guard (* \ Against Rust 


WATER | BR ey 
SUBMERSION ia 


— | 
SALTS >. | 
FUMES | 
SMOKE 
WATER 
: HUMIDITY 


ZING on CADMIUM PLATING 


FOR A BRIGHT PROTECTIVE FINISH 


Metal has many enemies that attack and deteriorate 
its usefulness. Rust is the foe to guard against. Our 
bright zinc and cadmium finishes offer good looks 
plus protection. Consultation and samples on request. 


35 YEARS OF SERVICE TO INDUSTRY 


Wf ESTERN RUST-PROOF CO. 


2137 W. Wainut St. e Chicago 12, Ill. e Tel. SEeley 3-1692 


Alco Electric Supply Co. 


WHOLESALE 


ALCQ | evectricat suppties 
FOR INDUSTRY — CONTRACTORS 


Commercial — Industrial — Residential 
Lighting Fixtures, Lamp Bulbs, Conduit, Wire G Cable «. 
Portable Cord, Motor Controls, Switches, Tools, Fans, Blowers 
AMPLE PARKING 


3918 West 63rd Street Chicago 29, Illinois 
~  REliance 5-3131 
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Russell C. Tomlinson 
Speech Associates 


offers 
INSTRUCTION 
for 


THE INDIVIDUAL 
OR GROUP 


in 
ONE OR A COMBINATION 
in 


PUBLIC SPEAKING 
CONFERENCE PLANNING 
HUMAN RELATIONS 
SALESMANSHIP 


Brought to your office, plant or 
home. 


Planned with you to fit your 
organization’s particular needs. 


For information write Speech Asso- 


ciates, Box 408 Lake Forest or 
Phone RA 6-4272. 


ENGLEWOOD AUTO PARTS 


distributors and jobbers of 
auto parts, supplies and 
equipment 


machine shop service 


automotive - industrial and 
diesel 


internal cylinder grinding 


engine rebuilding 


|| 6520 SOUTH STATE STREET 


CHICAGO 21 


WeEntworth 6-2711 


New Products 


New Hearing Aid 


Zenith Radio Corporation, 6001 
W. Dickens Avenue, Chicago, Ili- 
nois, has announced a new five- 
transistor hearing aid no larger than 
a king size cigarette pack, Designed 
for use by persons with an unusually 
severe hearing loss, the new hearing 
aid can pick up the rustle of leaves, 
and amplify it to an equivalent of 
the sound volume at Niagara Falls, 
according to the company. 


Insulating Material 


A new heat insulation product that 
withstands temperatures of 1,800 de- 
grees (F) has been developed by 
Owens-Illinois Glass Company, 
Toledo, Ohio. Called Kaylo-20, the 
new hydrous calcium silicate product 
is designed primarily as covering for 
pipes and vessels. It is said to have 
the unique advantages of expanding 
slightly up to 1,100 degrees (F). Com- 
pletely immersed in a test furnace, 
at 1,800 degrees (F), shrinkage is 
limited to about 1.5 per cent. 


Paperboard Development 


National Container Corporation, 
7 Central Park West, New York 23, 
New York, has introduced a new 
paperboard product called Fanfold. 
It is a continuous sheet, scored 
longitudinally for custom packag- 
ing, in lengths specified by the cus- 
tomer and in bundles folded lap on 


lap accordion style. It is said to be 


the solution to the problem of the 
shipper with a variety of products of 
varied shapes and sizes, who would 
otherwise be required to stock a 
multitude of box sizes. 


One-man Chain Saw 


A pneumatic chain saw, easily han- 
dled with one arm, has been devel- 
oped by Mall Tool Company, 7725 
South Chicago Avenue, Chicago 19, 
Illinois. The new one-man saw has 
an exclusive “plunge cutting” tech- 
nique. It enables the operator to 
“plunge” the round nose of the cut- 
ting-bar into the timber and then 
work it up and down to cut com- 
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pletely through. Even if the timber 
is hemmed in on three sides th) 
cutting can be done. The one-majy 
model has a 3% inch chain and sel# 
for $240. Cutting bars are availablf 
from 18 inches to 30 inches. | 


New Air Conditioners 


Carrier Corporation, Syracuse 3 
New York, has introduced a ne 7 
line of self-contained air condition 
ing units that can be used for eithef 
duct or plenum installations 
stores, suites or offices or other larg 
areas. Called the Self-Containefl 
Weathermaker, the new units a 
said to reduce the amount of duc 
work and installation space ordina: ; 
ily required and to permit more fred 
dom in location. 


Cuts Loading Time 


A new type of freight car that cuff 
a normal loading or unloading oj% 
eration from ten hours to ten mui 
utes has been designed, engineeret: 
and manufactured by the Intern#s 
tional Steel Company, Evansvill 
Indiana. Known as the Unit Loa 
Freight Car, the new unit is divide 
into five compartments by four pa 
titions. The compartments are acce’ 
sible from either side of the car b 
means of panelized overhead doo 
which roll up and out of ‘sight i 
seconds. 


: 
; 
; 
j 


New 30 H.P. Outboard 


Lac, Wisconsin, has introduced al 
alternate firing four-in-line, all di 


piston displacement rated at $ 
horsepower. It weighs only 1 
pounds and comes complete wit 
steering handle and_ synchro 


Largest Plastic Structure 


A four-story high, 55 foot 
eter sphere made of reinforce f 


rs 
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‘Lunn Laminates, Inc., Hunting- 
m Station, Long Island, New York. 
‘is claimed to be the world’s largest 
gid plastic structure manufactured 
idate. The clearspan three-quarter 
here will be used as a shelter for 
iilitary purposes. Location data and 
‘ecific application have not been 
leased. 


iniature Relay 


‘A miniature relay for direct plug- 
use in printed circuits has been 
mmounced by Automatic Electric 
pmpany, 1033 West Van Buren 
weet, Chicago 7, Illinois. Known 
the Series SQD Printed Circuit 
elay, the new design permits di- 
ct insertion of the relay terminals 
to the printed circuit board, ready 
r immediate soldering. According 
the company, the new relay is 
pable of more than 100 million 
erations without readjustment or 
ibrication. 


Economy To Grow 
(Continued from page 14) 


atistical factors which are equally 
aportant. Once the trend of inven- 
‘ry accumulation begins to level off, 
-e need for the Federal Reserve 
oard to continue its policy of credit 
straint will be moderated. The 
‘rection, which has been toward in- 
easing severity, will be tempered. 
Thile an immediate return to the 
usy money policy of last year is not 
aticipated, the modification will be 
aough to restore balance. 

Then we should not overlook the 
efinite and obvious desire of this 
dministration, particularly in an 
ection year, to keep the economy 
‘owing. The first signs of weakness 
ill see the government taking posi- 
7 action such as demanding enact- 
‘ent of the highway program. We 
nderstand that other plans are be- 
nderstand tha which can be put 
1to operation without delay should 
siness turn downward. 

The principal worries today cen- 
r around the outlook for automo- 
le production, housing starts, and 
msumer credit next year. The 
‘in these fields has been so 
‘that they have captured wide 
ention. To find an answer to 
ese questions, we have conducted 
exhaustive research into the 
of the change that is taking 
n the distribution of family 
What we have found gave 


MAKE THRIFT A HABIT 


FRANK P. KOSMACH, President 


A FIFTY-FIVE MILLION DOLLAR ASSOCIATION 


Established 1889 


ST. PAUL FEDERAL SAVINGS | 


6720 WEST NORTH AVENUE 
CHICAGO 35, ILLINOIS 


TELEPHONE NATIONAL 2-5000 | 


FORK LIFT TRUCKS 
_.0/ MOBILE CRANES 
<2 — STRADDLE TRUCKS 
TURRET TRUCKS 


See HYSTER COMPANY - CHICAGO 
1040 S. 25th Ave., 
Bellwood, Illinois 
Phone: EStebrook 9-3113 


HOT TIN DIPPING TIN PLATE 


—————— 
Specializing in quantity produc- 
tion of industrial fabricated parts TERNE PLATE 
in steel — copper gael =A . ge 
tel — Restaurant — Dairy — Bak- 
ery equipment. Sheets — bars — BLACK PLATE 
tubes — pipe — etc. Sheet : 
Lead & special mixture coatings. ee aD 
r 
Operating largest facilities In Scien 


the industry. 


C. DOERING & SON, Inc. 


LAKE & LOOMIS STS. 
MOnroe 6-0921 


| NEvada 8-4100 BE. 


LOU STEEL PRODUCT: 
COMPANY : 
923 S. KOSTNER AVE., CHICAGO 24, ILL. | 


Gifts that will 


Customers and 
Associates 


lish. The chances are, though, that you and 
your friends have never tasted one of these 
traditional holiday treats, because they sel- 
dom are obtainable in this country. PEAK 
FREAN’‘S English Plum Pudding is the tastiest, 
most flavorful one we were able to locate in 
all of Olde England, and we’ve brought it to 
you for your enjoyment or for gifts that are 
sure to be delightfully different. 2-lb. tin, 
gift boxed, only $3.00 pp. in U.S. 


English biscuits (cookies to you) are deli- 
cious. Two popular gift selections are the 
Oxford Drum enameled tin, 1 
assorted fancy biscuits, 
Scotch Shortbread in Tartan Plaid tin, 1234 
oz. $3.00. Prices postpaid in U. S. 


Dept. 104, P.O. Box 789, Evanston, Illinois 


Je 


re 


CEntral 6-3621 


specialists in 
planning and 
printing full color 
sales promotion 
material 


e Jayout and art 

® composition 

e studio photography 

e reproduction typing 

® process camera work 

e four color process, 
tint-o-lith, black 


and white printing 


e binding & finishing 


SS 


OW’'S REPRODUCTION SERVICE + IN 


+205 WESt MONROE STREET 


Please your 


IMPORTED 
ENGLISH 
PLUM 
PUDDINGS 


Nobody makes Plum Pudding like the Eng- 


IMPORTED BISCUITS, TOO 


Ib 5 0zs of 
3.50, and Royal 


Write today for our “Company Gift Plan” 
for your Customers, Clients or Employees. 


MID-LAKES IMPORTERS 


MID-LAKES IMPORTERS 
Dept. 104, P.O. Box 789 
Evanston, Illinois 


I 

I 

Please ship___Plum Pudding @ $3.00 | 
——Oxford Drum biscuits @ $3.50 | 
— Scotch Shortbread @ $3.00 | 
| enclose §. | 
Prices postpaid in U.S. No C.O.D.’s © | 
| 

| 

| 

_! 


Name. 
Address ‘ 


City. State. 
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us a better understanding of why 
the automobile industry will be able 
to sell over 7 million cars this year, 
why people will buy 1.3 million new 
homes, and why consumer credit is 
not at as dangerous a level as many 
believe. Here are the facts: 

About 90 per cent of the new auto- 
mobiles, over 85 per cent of the new 
homes, and between 75 per cent and 
80 per cent of the electrical appli- 
ances produced are bought by fami- 
lies earning $3,000 and over a year. 
In 1946 there were in this country 
15 million families with incomes of 
$3,000 per annum and over. This 
year there are over 35 million fami- 
lies in this group, an increase of 135 
per cent. The bigger spenders, of 
course, are in the group that earns 
$5,000 a year and over. What has 
been going on here? In 1946 there 
were only 4 million families in this 
group. Today there are close to 17 
million, an increase of 325 per cent. 
Next year the number of families 
earning $5,000 and over will increase 
by 1.5 million while the number 
earning $3,000 and over will increase 
over 2 million. 


Reasons For Increases 


Why do we look for such impor- 
tant increases in 1956? Because of a 
combination of two things: first, the 
number of families will increase by 
almost 1 million; second, the full 
effect of the substantial salary and 
wage increases granted this year will 
not be realized until 1956. 

Now if you are a cynic you may 
say: “Sure, naturally the level has 
risen. We have had an inflation and 
have full employment.” Well, since 
1951 we have had stability in con- 
sumer prices; and yet the number of 
families earning $3,000 and over in- 
creased from 27 million to 35 mil- 
lion, or about 30 per cent. Further- 
more, in 1954 we had a moderate 
business recession and an increase 
in unemployment; but the number 
of families earning $3,000 and over 
actually increased 500,000. So our 
projections for 1956 rest an pretty 
sound ground. 

Here is what this dramatic im- 
provement in the financial status of 
the consumer means to the automo- 
bile and building industries and to 
consumer credit. 

Between 15 per cent and 1714 per 
cent of the number of families in 
the $3,000 and over income group 
buy 90 per cent of the new passen- 


. 
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ger cars sold. The percentage in I'f 
will be about 1714 per cent; but i 
asmuch as 1956 will not be a yea) 
abnormal growth, the probability) 
that the percentage will be soi 
what lower. However, even this CH 
servative approach gives us a fig | 
of between 6 and 6.6 million sajj 
to which should be added aby 
300,000 to 400,000 cars for invent ‘ 
and export. Thus, automobile rl 
duction next year should not ® 
drastically below 1955 as many fff 
it will. 


Consumer Credit 


an effect on the extension of ¢ 
sumer credit. The indications 
that by early next year the rate® 
new credit extensions will just ab 
match the rate of repayments. Ip 
the gap between extensions and ; 
payments that causes the pressure 
credit, so the establishment of a 
ance will relieve the current st: 
on the money market that is attri 
ing so much attention. 
Another revelation of our sti: 
puts the rise and present levelf 
consumer credit in a new light. @ 
found that the rate of repaymey 
on consumer credit correlated cli 
ly with the number of families in| 
$3,000 and over income gro 
Therefore, the growth trend in ¢ 
sumer credit is tied in directly wl 
the growth trend in the number 
families with incomes of $3,000 
more. As of now, the rate of ref 
ments is in balance. New credit 
tensions are perhaps on the high ¢ 
currently, but the excess is not nei 
as great as many seem to think. 
anticipated decline in automo! 
purchases next year will correct | 
distortion. So, in our opinion, 
level of consumer credit is no 
serious threat to the business ¢ 
look; and before many months p 
such excesses as exist will have 
corrected in an orderly manne’ 
Housing starts this year will | 
proximate 1.3 million. Of th 
somewhere between ‘300,000 
350,000 will have been for veter: 
Under our present rules, a v 
may buy a new home for very | 


‘ 


4 
a 
J 
? 


in which to pay off his mortg 
When our young men enter 
vice, they are little more than 
and most of them, therefore, 
married. When they are d 
they are mature men 
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| desire to marry and start a fam- 
That means they want a home. 
ey can obtain one quite easily if 


y have a job. So more than three | 


of every ten new veterans re- 
sed from service this year are buy- 
new homes. 
Next year the plans call for re- 


sing about 900,000 men from the | 


ned forces. ‘The regulations under 
ich a home may be financed are 


ttle tighter today than they were | 


lier in the year, but they are still 
eral. Therefore, let us assume that 


rate may not be quite as high | 
kt year. However, it still suggests | 
t veterans will buy os to 


»,000 new homes in 1956. 


Between 1947 and 1954, the num- | 


of one- and two-family homes 
aght by families in the $3,000 and 


‘r income group fluctuated be- | 


sen 214 per cent and 3 per cent. 
sng the lower figure and making a 
lderate a for eines 
ught by those earning less than 
00, and adding multi-family 
.ts, the indications point strongly 
ja year in which 1.1 million and 
million housing starts will be 
ide. While this estimate is lower 
om for 1955, it still is a sizable fig- 


Thus, as in the case of consumer 
idit, so in the case of mortgage 
m demand, we are rounding the 
kk. Next year, therefore, should 
/some decline in the demand for 
asumer credit and mortgage loans, 
sreby reducing the pressure on the 
mey market and providing an ad- 
donal justification for modifica- 
m in Federal Reserve policy. 


Consumer Savings 


This leads into the subject of con- 
mer savings. A moderate decline 
both automobile and housing 

‘next year indicates an increase 
the rate of consumer savings as 

gical corollary. The savings fig- 
bBocludes instalment credit re- 
yments, so if they are to be in 


] savings must go up. There is 
the strong probability of lower 
to take into account, to say 
g of the higher level of per- 


ary increases. 

‘rate of savings in the second 
r of 1955 was 6.6 per cent of 
al income. Next year the in- 
in personal income and dis- 
some should be Bes 
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UNION CLUB MOTOR LIVERY 


Chauffeur Driven 
CADILLAC LIMOUSINES 


Union Club has been the choice of distinguished families, 
industrial executives and visiting dignitaries since 1889. 


> 
Local or Out of Town — Day and Night Service 


1460 No. Clark St. MOhawk 4-0301 


INSULATION! | AUZZAS 


Pipe Covering — Hot and Cold 


Corkboard — Roofing 


LABELS 
sd and DECALS 
of every 


“RELIABLE” STEAM BAKED Description 


CORKBOARD CALL OR WRITE US 

So We Can Serve You 

For Cold Storage Insulation Check these Products ....... 

ALL MADE IN OUR MODERN FACTORIES 
Shipping Tags 

G Production Tags 

Die-Cut Tags 

Inventory Tags 

Manifold Tags 


Carbon Slip T 
Luse- Stevenson Se eee 
e. 
Is & T fi 
Company Teer 
CONTRACTORS & DISTRIBUTORS 2435 N. SHEFFIELD AVE. 
873 W. BLACKHAWK ST. CHGO. 22 Diversey 8-6000 


MOhawk 4-3900 


MC CERN FACTORIES IN 
CHICAGO and NEENAH, WIS. 


_ 
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Pi 
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Ey wt etic 


. > —y~ sk. “Ss 
ENGINEERS AN ECHNICA 
- - = 
COUNSELORS 
a COME ENT ENGINEERING OR 
GANIZA ON COM ™ 2 TO 
RENDERING ACCURA AND 
EFSEICIEN SCHNNECAL SERVHK 
eens Pum DES EPID Doi: 
DESIGN OF PLANTS FOR PROX 
wre SSO Sa Or 
ESS INDUSTRIES, BASED ON 
NS _~ Ss oO Ww) STS 
ECON nS C PRODUC ON 
“ ae 
NCLUDING 


MATERIAL HANDLING 
AL TOMAT ON 


| ECONOMICS AND DESIGN 


FIXED AND M ov ABLE BRIDGES 
PRODUCT DESIGN 


MACHI NE DESIGN 


ENG! NEERING 
OFFICE = AND FIELD 


CHEMICAL SANITARY 
METALLURGICAL 


7108 N. WABASH AVE. CHICAGO 


Equipped to Lead 


Caspers 


| ELECTRICAL STRUCTURAL | 
| MECHANICAL CIVIL 


| 
| 
| 


TELEPHONE: CENTRAL 63442 | 


In Lead Position and 


Tin Plate Company 


Tim Plete ond Bleck Plete 
Plain or Decorated 


4100 West 42nd Place 
CHICAGO 32 
Telephome: LAfeyette 3-0163 


MEMORIALS to the Heart 
Fund are tax deductible. They 
help heart research. They are 
very greatly appreciated. Also 


bequests. 


Booklet on request 


CHICAGO HEART 
ASSOCIATION 


6 W. Washington St. 
Ghiego 2, IL 
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1 th in in consumer spending, — story, and it is ime to pull all th 
s we look for an increase in the — ideas and projections together, WH 


» OF SAVINGS We estimate that per we arrive at is an estimate af gr 


sonal savings will be higher by national product for next year 
about $3 billion: in other words, up about $400 billion, an increase f 
ram SIS billion to $23 billion, $15 billion or almost four per cg 
Up to now, I have not said any above this vear, In terms of ind} 
chin 2 about commodity prices next trial production, we estimate an 
vear, Prices are on their way up. erage of about 143 in the Fede 


Productivity cannot catch up with Reserve Index as compared Ww 
the increases in labor costs granted probably 187 for 1955, a gaing 
this vear and anticipated next year, about four per cent. Therefore, } 
ry Not suggesting anything like a say that 1956 will be a year of “T 
runaway inflation, but I look for a mal growth"—a rate of growth 
ther increase in the price level of — than the ten per cent growth ex 
about two per cent for the vear, enced this year, but none the les 
So we come to the end of the year of growth and not recession, 


Here, There and Everywhere 


(Continued from page 8) 


1953. The city had more than 606,- manufacture of prefabricated h 
000 employes in manufacturing es- ports which are landing areas § 
tablishments making metal products helicopters. They are Dravo Cor; 
in 1953, Detroit ranked second with ration of Pittsburgh, Pennsylva 
584,675 employes and the New and Standard Heliports, Inc, 
York- Naauke astern New Jersey met- Minneapolis, Minnesota. The ; 
ropolitan area was third with 570,- steel heliports will be floating p& 
279 according to the U. S. Depart- forms anchored in rivers, lakes, 
ment of Commerce. bays adjacent to downtown ar 

which company officials believe 
¢ Prefabricated Heliports — Two be where most cities will loe 
companies are combining their their facilities for handling 
know-how and facilities for the — copters, 


Public Relations Can Be Overbought 


(Continued from page 22 


was very successful, but accumulat- products for use almost entirely 
ing problems within the company city traffic areas has spent w 
were neglected. The personal pres- $2,500 a month for distribution 
tige of the president could not alle- picture-stories in mat form to 
viate these. The board of directors papers. Mats are used by 
replaced him and the publicity papers in small towns only — 
agency, and a new public relations great majority of them co ur 
program based on the wide-scale weeklies. While these villages 
needs of the company was substi- small towns do need some st 
tuted. The departure of the na- equipment, their volume is a sn 
tionally famous president made the portion of that bought by the lar 
investment in his build-up almost a cities, Putting a major portion n 
complete loss. the publicity budget into a medi 
' A recent study made by the Na- that produces many clippings 
tional Education Association of — few sales is wasteful. 

materials prepared by business for Much public relations work is 
use in classrooms shows that a large a golf swing — it’s entirely useles 
portion is not acceptable for school it doesn’t hit the mark, no m 
use. This means that dozens of com- how much effort goes into it. 
panies have bought a public rela- amples are: Low readershi 
tions activity, at considerable cost, house organs; failure to get 
that is doing them no good. Only across to dealers; lack of under 
skilled, creative and experienced ing of company activities 
people can make an investment of stockholders despite _ ual 5 
this type pay off. _ and other cotamnumiestio: 

_ One trade association that makes _ pecially evident 
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G@ice turicheon im the city’s be 
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Z the color painted on is prod 
mg The news fell with 2 th xd 
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d fair stories in the trade ces 
is, including travel: 1680. T 
founcement could have beer 
m keeping wi 
nee fox zhout HH 
I These and marr 
Meually covered os 
Me companies and : } 
'ticies a ate 2 tress 
public relations: the poorest sexy 
= the most expensive. While x 
i ot necessarily true that the most 
ppemsive can be the be o the 
st eflective per dollar, x dos 
How that with truly professional 
bidance and integrity, an organize 
om will get the greatest value. 


| Rules For Best Results 


t all companies, trade seria 
institutions and other oxgant 
S$ must give carcial comiders 
te proper development of thes 
ic relations, it is Hporizm & 
Ww the rules for assuring the bes 
@ most economical rewles. Here 
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sonnel to do this as well as it must 
be done; are there hidden costs that 
we ought to know about? 

4. Evaluate the resources at your 
command. Are the people who are 
doing the planning creative, skilled 
and experienced in a wide range of 
situations? Are the people who are 
to do the writing, the photography, 
the speaking really good enough for 
the job at hand? 

5. Be sure you are objective. 
Changing the paint on your product 
may be of prime concern to people 
in your company, but an objective 
specialist may point out that it ranks 
considerably lower in impact on out- 
siders and not worth the money and 
effort of trying to make a big thing 
of it. 

6. Is the recommendation objec- 
tive? Personnel or agencies who have 
something to gain besides the public 


relations results may not recommend 
the best, least expensive or most effi- 
cient techniques. 

Sound public relations 
know that the welfare of their busi- 
ness depends on economical and sat- 
isfactory experience of manage- 
ments, They recommend the sound- 
est, most economical services. Inex- 
perience or unsound thinking by the 
public relations man can be costly; 
intelligent, skilled and experienced 
guidance will not only mean better 
public relations, but less expensive 
service. 

Every organization needs to work 
hard to improve its public relations. 
This is a continuous, never-ending 
process. But don’t overbuy. Good 
public relations is a bargain, just 
like all other ingredients of a busi- 
ness, only if it is bought intelli- 
gently. 
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No Inventory-Taking Headaches 
No Guesswork 


When You Use Allied Inventory Service 


Allied is exclusively in the inventory service business. We pro- 
vide guaranteed, certified, unbiased reports—at a low cost. 


Tailor-made to meet your special requirements, Allied’s individ- 
ualized service provides complete and economical physical in- 
ventories of stock, component parts and equipment for retail, 
commercial and industrial accounts. 


For inventory-taking service that is pin-pointed to your eects 


needs, write or call 


ALLIED INVENTORY COMPANY, INC. 


1916 East 79th St. 


SCREW MACHINE 
PRODUCTS 


Automatic & Hand Screw 
Brown & Sharpe Equipment 
Capacity Up to 23%” 

_ Warner-Swasey Turret Lathes 
_ Secondary Operations 
Milling - Drilling - Tapping 
Facilities Available For 


Light Mfg. and Assembly Work 
Capable of High Precision Work 


| ALLIED SCREW MACHINE CO. 


1338 S. Michigan Ave. 
HArrison 7-3915 — 


Chicago 49, Ill. 


Phone ESsex 5-8300 


SEeley 3-2765 
THE HAINES COMPANY 
CONTRACTORS 
FOR 
VENTILATION & AIR CONDITIONING 
SHEET METAL FABRICATORS 
MATERIAL CONVEYING 
WELDING 


1931 W. LAKE ST. * CHICAGO 12 


| The number of gas utility custonie 


| by more than nine per cent. 


_ branch of the industry—with rant 
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ee 


creased 1,887. Sixty per cent of 
increase in the number of bran 
in the past 20 years has ocr” 
within the past five years. In nie 

ber, the greatest increase of branj™ 
has been within the limited areal 
cities and counties. During thi: 

year period according to Mr. Vi 
gins, the total ainieiee of all bee 
offices, including branches, incre# 
only 8.4 per cent, population #® 
creased 28.5 per cent, while bei 
deposits increased 400 per cent. | 


¢ The Booming Gas Indala 
The nation’s gas industry will wi 
up the year with a whole collecii 
of new records. 


Gross production of natural } 
will surpass the record high of| | 
trillion cubic feet produced in 1 


will approximate 29 million, 
other record. The consumption 
gas in industry and in the nati 
homes will top the previous I 


of gas appliances and equipment 
most major categories, will surj® 
even the war-stimulated year 
1950—previous high point for 


a ee ee ee ae 


water heaters and gas central hi 
ing installations estimated to @ 
proach 6,500,000 units this year. 

These predictions were made 
Thomas T. Arden, president of 
Gas Appliance Manufacturers / 
ciation. As for 1956, it will be e 
better than 1955, says Mr. Arde: 
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plane had scant practical 
me.” His report ended wi 
statement that, “I have foun 
Se certainly safer than a 
travel . . . It has paid its 
earned new eel it for the comp 
from customers.” a 
He began flying in a four 
single-engine ship purchased si 
hand for $1,875. Additional | 
ment was added, bringing th 
investment to $3,128 (this fign 
cludes $500 for Six months ot 


instruction also). ieee 
The first a enses | 
mer 


— ee +e le 


VEMBER, 1955 


)00. This covered depreciation, 
and oil, maintenance, hangar 
wees, insurance, and incidentals. 
2 executive made 70 flights that 
ied a total of 187 hours and cov- 
1 21,846 road miles. He received 
company’s standard auto ex- 
ise allowance — 6.5 cents a mile 
‘y these travels; the check totalled 
120, making the added cost of the 
blane roughly $600. 
jut for this $600, the executive 
able to save the equivalent of: 
idays’ travel time, 37 hotel bills, 
. 130 meals. Figuring his time 
worth $30 a day, the hotel bills 
44 each, and meals at $1.50 each. 
ound that the airplane produced 
uving of more than $1,500 a year. 
Ithat, even though he spent $600 
we, he came out $900 ahead. 
at the end of the first year, the ex- 
itive traded his secondhand ship 
on a larger model, a Cessna 170. 
xing the next 12 months, the av- 
ge length of his trips increased 
pm 312 to 492 miles), he carried 
we business passengers (58 instead 
46), and saved 56 days’ travel time 
tead of 40. Travel expenses were 
me than $2,000 less than if the 
me distance had been covered by 
, he reported. 


Single-Engine Plane 


The Cessna 170 is a single-engine 
me. The larger the ship, of 
arse, the more expensive it is to 
erate. Here are some figures on 


‘ Learstar, which will carry from | 


: passengers. 

Sruising at 270 miles an hour, 
costs (depreciation, storage, 
es, insurance, mainly), plus 
costs (fuel, maintenance, land- 
s) came to 59 cents a mile if 
p is operated 300 hours a 
and decline to 34 cents if fly- 
me rises to 1,000 hours. If an 
ee of ten passengers are carried 
p, the bill ranges from 5.9 
own to 3.4 cents per seat mile. 
fares generally are figured 
e of 5.5 cents a seat mile. 
at these prices, business fly- 
isn’t economical for a large 
r of companies. But plane 
ink they have a tremen- 
upped market. As one in- 
fic 
“i ‘ 
urrently our number one 
- think the situation 
ne 


i iJ 
bat 
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al put it: “The execu- 


that way for several 
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SOD Me elie. 


An Irish gentleman lying on his deathbed 
was questioned by his inconsolable prospec- 
tive widow. “Is there anything that wud 
make ye comfortable? Anything ye’ll ask 
for I'll get ye.” 

“T think I’d like a wee taste of the ham 
I smell aboiling in the kitchen.” 

“Devil a bit of that ham ye'll get. It’s 
for the wake.” 


After an active morning at play out- 
doors, a little boy came in and asked his 
mother: “Who am I?” 

“Tarzan?” she guessed. 

“That lady down the street was right!” 
the boy cried. “She said I was so dirty my 
own Mother wouldn’t know me.” 


The circuit rider was asking the hillbilly 
girl if he could speak to her father. 

“Naw, sir,’ said the girl, “Daddy’s in 
the pen.” 

“Well, then,” said the minister, “What 
about your mother?” 

“Mamma’s in the county sanitarium,” 
said the girl. “She was seein’ things.” 

“Perhaps I could speak to your brother,” 
said the minister. 

“Naw,” said the girl. “He’s away at Har- 
vard.” 

“Oh,” said the minister, brightening, 
“That's fine, what is he studying?” 

“He ain’t studying nothin’,” said the girl, 
“they’re studying him.” 


A gentleman was dining at an exclusive 
restaurant. It seems his veal chops were 
rather tough, so he called the waiter over 
to complain. 

? Diner: “Waiter, these chops are much too 
x tough to be veal.” 

Waiter: “I can assure you, sir, that they 
are veal. I was a butcher once and I can 
tell you that not more than three months 
ago that meat was on the hoof, following 
the cow around.” 

Diner: “Probably so—but not for milk!” 


__ Excited Wife: “Doctor, do hurry! My 
_ husband is at death’s door!” © 
___ Cooperative doctor: “Don’t you worry, 
lady. PU pull him through.” 


_ Son—“Dad, what does pro and con 
- - mean?” 

_-Dad—“Well, son, pro is your convincing 
unanswerable argument and con is the 
other fellow’s stupid drivel.” 


A young lawyer was presenting his first 
case in court. It was a single damage suit 
of a farmer against a railroad company 
whose train had killed twenty-four of his 
hogs, but the young lawyer was trying to 
dramatize it. 

“Just think, sirs, twenty-four hogs,” he 
said impressively. “That's twice the num- 
ber there are on the jury.” 


A mother took her seven-year-old daugh- 
ter.to a very progressive modern school. 
Among the questions asked was this one: 
“Are you a little girl or little boy?” 

The little girl answered, “I’m a boy.” 

Well, the teacher went on at a great 
rate, scaring the poor mother to death by 
saying the child was psychologically con- 
fused, that she should be put with the 
group of problem children, she wasn’t quite 
bright, etc. On the way home the mother 
said, “Darling, why did you say you were 
a little boy?” 

Her daughter gave her a long look. “Well, 
when anybody asks me a dumb question, 
I give a dumb answer.” 


A bachelor is one who takes a nap with- 
out turning down the bedspread. 
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“How did you make your neighbor 
his hens in his own yard?” 

“One night I hid half a dozen eggs U 
a bush in my garden, and next day 
him see me gather them.” 


Census Taker to Housewife at the < 
“How many in your family?” 

Housewife (snapping): “Five. Me, th 
man, kid, cow and cat.” 

Census Taker: “And the politics of 
family?” 

Housewife: “I’m Republican, the 
man’s a Democrat, the kid’s wet, the | 
dry and the cats a free trader.” 


Father looked on disapprovingly. Fi 
the not-too-proud parent spoke: “Ji 
you’re a pig. You know what a pig is, 
your” 

The small-fry looked up and replied 
placently, “Yup, a pig is a hog’s little 


The youngster wolfed his dinner 


“Could you,” the specialist asked, 
for an operation if I found one necess 
“Would you,” countered the pa 
“find one necessary if I couldn’t pay fo 


The husband told the judge: “I 
home and there was my wife in the 
of a strange man.” s 

“What did she say when you surp 
her?” asked the judge. 

“Well, Judge, that was what hurt me 
most,” said the husband. “She tu 
around and saw me and then said, “ 
look who’s here. Old Blabbermouth! 
the whole neighborhood will know.’” 


There’s one advantage to being ma 
—a man can’t make a fool of himself 
out knowing it. 
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